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BIO-Boost work package 4 (WP4) covers the project's dissemination, communication and
exploitation. WP4 has been coordinated by ITC, and all BIO-Boost partners have been committed to
raising awareness, engaging external stakeholders and then disseminating and exploiting the project’s
results. The overall objectives of the BIO-Boost project are to increase the latent potential of
the participating innovation agencies, to learn from leading innovator regions, and to cement
this knowledge and experience in the organisations, building and expanding networks,
expanding the cooperation and enlarging the participation of more diverse innovation
stakeholders and territories to existing successful initiatives in the bioeconomy, including agri-
food, forestry, bio-based chemicals, materials and products, and bioenergy.

The core objective of WP4 was to disseminate the project's overall work and results in a
structured manner to maximise its impact and outreach across key stakeholder groups during
and after the project's completion.

Based on the objectives of the Plan for communication, dissemination and exploitation
strategy presented in D4.1, the defined communication and dissemination activities aim to
enhance public awareness and ensure the involvement of targeted stakeholders to raise
awareness of the project's objectives, activities and outcomes.

This document has been prepared to report the communication, dissemination, and
exploitation activities performed throughout the BIO-Boost project and to describe the means
used to facilitate the spread of information and knowledge from the results created by the
project among and beyond the consortium members.

The main WP4 objectives were the following:

e Regularly updating BIO-Boost website

e Regularly publishing posts on BIO-Boost social media channels

e Monitoring the project website and social media accounts

e Preparation of promotional materials and visual identity

e Organizing and implementing Funding webinars and workshops

e Participating in different regional events and conferences at the national and
European level

e Organizing project events to raise the visibility of the project

e Publishing in newsletters, national, regional, and European press

e Coordinating partners for all these activities for better and more substantial
involvement in dissemination and promotional activities

A total of at least 770 organisations of all types, including 670 SMEs, start-ups etc., were
expected to be directly contacted via the BIO-Boost actions, including for the
Hackathons/Challenge events (160+), for innovation management and support services
(300+), via the funding workshops in T4.3 (210) and for the final conference T4.5 (100
policymakers etc.).
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This final »D4.2 Dissemination & Communication Report« includes the dissemination and
communication activities in the frames of WP4 of the BIO-Boost project from February 2023
to the end of January 2025. It also summarises and analyses the achievements of the entire
BIO-Boost project for dissemination and communication executed by the Consortium.



® BI0-Boost

D 4.2 Dissemination & Communication Report

1 Introduction

This work package aimed to effectively communicate and disseminate the BIO-Boost project’s
activities and outcomes throughout the project and beyond.

The communication strategy focused on informing and demonstrating the societal, environmental and
economic benefits generated by the project to audiences outside the core project target groups. This
includes multipliers, namely scientists in the bioeconomy, bioeconomy SMEs & Strat-ups, Innovation
agencies, clusters and BSOs, bioeconomy industry, EEN, policymakers, media, and also the general
public., providing them with information for distribution to their clientele. This will be achieved by
communicating tangible results and success stories from project activities and stimulating positive
emotions through the demonstration of environmental improvement and commercial and societal
added value generated. These communication activities complemented the dissemination activities
discussed and maximised project impact while familiarising EU citizens with the EGD and social
wellbeing.

The dissemination and communication plan was ambitious, with several communication tools and
tasks. The Communication Strategy was designed to help the project partners communicate
effectively to achieve the project’s core objectives.

Every project needs a common and recognisable “communication language” that partners can use to
interact with and communicate externally. WP4 produced a communication “CDE toolbox” uploaded
on teams for that purpose, with the key instruments that build up the BIO-Boost identity (See Figure
1). These elements are the foundation of all online and offline communication tools developed within
the BIO-Boost project. Monitoring of the implementation of communication, dissemination and
exploitation activities has already been presented in D4.1

Figure 1: BIO-Boost CDE Toolbox — WP4 KPIs

For this reason, ITC organised a WP4 workshop for the Consortium members to identify target
audiences and organise reporting of WP4 activities. Figures 2 and 3 show direct and indirect identified
target audiences.
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BIO-Boost Target Audiences | gﬁfmo-mogt

General massages Concrete massages and resoureces

Diversification of SMEs in circular bioeconomy

SMEs & Define benefits of bioeconomy for SMEs & Diversification of income in rural areas
ST\ 21 - Generate new business models Mutual benefits from common approach and exchange

. ) ) ) Approach the universities and invite them to
RTOs & Scou_tlng for innovation technological present and promote themselves!
solutions for deployment through R&I Opportunity to Pitch

Academia Projects

Involvement in the network and agile development
Demonstrate the Improvement of services tehcniques,
for their members including financing Include other ecosystems also

Figure 2: BIO-Boost direct target groups

(€
BlIO-Boost Target Audiences Il @BUBOOSh

General massages Concrete massages

They will be present at the meeting (FBCD

Demonstrate the benefits of BIO-Boost Project
Likes to hear from SMEs (pitch)

Invite the to heckathons and report

Acces to high-quality SMEs with high-growth potential them about hackathons
presentation on social media and
website

Policymakers New jobs, wealth, and environmental improvement Database for final conference

Template for success story is
needed (to translate only
important!)

Relevant success stories within BIO-Boost

General
public

Environmental benefits of biceconomy Buzzwords! (FBCD)

Figure 3: BIO-Boost indirect target groups
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2 Dissemination and communication tools and activities

WP4 activities were performed from February 1, 2023, to January 31, 20234.

This report presents and summarises all dissemination and communication activities done during the
two years of the project duration.

Figure 4 shows the list of communication channels. Each channel and its performance are described
in detail below.

p
Communication channels & WP4 @f BI0-Boost

BIOBoost website Feb-23

Social media channels Feb-23

BIOBoost promotional material templates Feb-23

Funding webinars and workshops Jul-23

BIOBoost Regional events (fairs, conf., platforms) Feb-23

Online interrim Conferences Aug-24

Final Conference Jan-25

Publications in newspapers and journals Feb-23

Figure 4: BIO-Boost communication channels
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2.1 C1: BIO-Boost Website

The BIO-Boost website (https://bio-boost.eu/) serves as the primary interface for communication with
the public and is regularly updated to provide essential information to visitors.

The BIO-Boost website has been operational since April 2023 and is regularly updated by the
webmaster. Project partners contribute to the content updates, ensuring the information remains
current and relevant.

It contains information about BIO-Boost's objectives and goals, project partners, proposed activities,
news and events, workshops organised, and achieved results. The website also links to the BIO-Boost
social media pages and contains contact details for WP4 leads and all KAMs. The webmaster will
update the website regularly with input from partners.

Website trafficis monitored using Google Analytics which provides data on users and their interactions
with the site.

®
\N BIO-Boost About  News OpenCalls - FundingWebinars  Deliverables  Partners  Madio Hub

Boosting ® -. ( )

innovation
agencies

for bioeconomy
value chains

2.1.1 Website Measurements

The BIO-Boost website has garnered significant attention, receiving 10.163 visitors and 25.660 page
views. This indicates a substantial increase in web traffic, especially during events and newsletter
releases.

Website traffic is monitored using Google Analytics. These statistics provide detailed information
about our website visitors' browsers, search engines, and most popular content (categorised by tags,
categories, and authors). This data is invaluable for assessing the website's performance and user
engagement.

Data are collected monthly and provide information on user interactions with the site. For a better
overview, the data are provided in Table 1 below.
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Number of visits to the project website

@(_T) [310-[300st

Date Visitors Page Views
February 2023 165 458
March 2023 216 413
April 2023 285 575
May 2023 272 2124
June 2023 309 792
July 2023 257 522
August 2023 452 1849
September 2023 846 1148
October 2023 383 834
November 2023 399 882
December 2023 281 637
January 2024 524 1698
February 2024 623 1589
March 2024 609 1442
April 2024 720 2330
May 2024 1112 2365
June 2024 958 1986
July 2024 682 1605
August 2024 195 478
September 2024 154 338
October 2024 165 361
November 2024 144 228
December 2024 114 227
January 2025 298 779
Total: 10163 25660

The KPI for project website visits has not only been met but surpassed the expected KPI of 10,000 page

visits.

10
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2.2 C2: Social Media

BIO-Boost's social media channels aim to disseminate project updates, engage with a broader
audience, and establish collaborations with related initiatives, especially in Bioeconomy sector.

BIO-Boost's social media strategy was comprehensive, leveraging multiple platforms to reach a diverse
audience. The project's consistent presence on these platforms ensured that its objectives, activities,
and outcomes were widely known and had a lasting impact on the community.

Hashtags that are being used are the following:

#bioeconomy #circulareconomy #upcycling #agrifood #forestry #biobasedmaterials #bioenergy
#innovation #ecosystem #studyvisits #staffexchanges #hackathons #wideningcountires #SMEs
#startup  #horizoneurope  #globalchallenges  #climateaction  #diversification  #ruralareas
#ruraldevelopment #sustainability #sustainabledevelopment #sdgs #project #communication

Social Media Channel Direct Link

Twitter ] https://twitter.com/ProjectBioboost/
LinkedIn s https://www.linkedin.com/company/project-bioboost/
Facebook ﬁ https://www.facebook.com/profile.php?id=100090093783480

We gather monthly data on our followers and posts across all social channels. The data presented in
Table 3 shows that the number of followers is increasing every month, which proves that the content
we publish is interesting for our target audience.

Followers/subscribers on social networks ‘

Date LinkedIln | Twitter Facebook
February 2023 92 6 8
March 2023 25 3 1
April 2023 14 2 2
May 2023 8 1 0
June 2023 5 1 1
July 2023 10 1 0
August 2023 10 0 0
September 2023 20 4 0
October 2023 10 0 0
November 2023 12 0 1
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https://www.facebook.com/profile.php?id=100090093783480
https://twitter.com/ProjectBioboost/
https://www.linkedin.com/company/project-bioboost/
https://www.facebook.com/profile.php?id=100090093783480
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December 2023 0 0 0
January 2024 35 5 2
February 2024 3 0 0
March 2024 42 4 4
April 2024 26 1 1
May 2024 18 0 2
June 2024 22 0 1
July 2024 17 0 0
August 2024 9 1 0
September 2024 16 0 1
October 2024 13 0 0
November 2024 8 0 0
December 2024 10 -2 1
January 2025 61 5 0
Total: 486 27 25

Posts on social networks ‘

Date Linkedin | Twitter | Facebook
February 2023 6 5 5
March 2023 9 8
April 2023 7 9 6
May 2023 3 3 3
June 2023 3 0 2
July 2023 2 2 2
August 2023 6 7 5
September 2023 9 7 8
October 2023 3 4 3
November 2023 6 1 6
December 2023 0 0 0
January 2024 6 7 3
February 2024 4 4 4
March 2024 9 9 9
April 2024 4 4 4
May 2024 6 4 8
June 2024 4 2 3
July 2024 1 1 1
August 2024 3 1 1
September 2024 6 5 4
October 2024 2 2 2
November 2024 3 3 3
December 2024 4 4 5
January 2025 8 8 8
Total: 114 100 103

12
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BIO-Boost expectations were to deliver 90 posts, 6000 views and 500 shares, which means we
surpassed the KPls enormously. As can be seen in Table 4, we delivered more than 320 posts and
reached 9356 views and 500+ shares.

2.2.1 BIO-Boost LinkedIn page

BIO-Boost's LinkedIn page serves as the project's primary professional networking platform. It is an
effective tool for exploiting the project and promoting BlIO-Boost results. The platform targets
potentially interested Innovation Agencies and SMEs working bioeconomy sector.

The BIO-Boost project gained 486 followers and published 114 different posts.

2.2.2 BIO-Boost Facebook page

The BIO-Boost Facebook page showcases the human side of the project, including partners, events
attended, and marketing materials.

The page has achieved 25 followers and published 103 posts since the project's inception.

2.2.3 BIO-Boost Twitter page

The BIO-Boost Twitter account is used to establish collaborations with EU initiatives related to
bioeconomy.

The page has achieved 27 followers and published 100 posts since the project's inception.

13



 BI0-Boost

2.3 C3: BIO-Boost Promotional Material and Visual |dentity

D 4.2 Dissemination & Communication Report

All materials and visual identity are available on BIO-Boost Media Hub: https://bio-boost.eu/media-

hub/

2.3.1 Promotional Materials

BIO-Boost LEAFLETS were created to support CDE and promotion activities. They displayed the
project's main objectives and outputs and the benefits to SMEs, innovation agencies, clusters, and the
business and innovation support community.

Partners Social Medi — (T)
- <= Bl0-Boost
F::qﬁ?ia(:mmr ®00
uNINOS (T) ot
Lit> = it y .
& @ o BI0-Boost “
Y & can .
" o BIO-Boost - Boosting
onflech (e innovation agencies
for bioeconomy
"!J value chains
e
NCBR» ?w W EUROPEAN ; m
SETT— INNOVATION AGENDA
E L | E Nt\‘a}uvuwav.i.mv»mmu:;ll\,:kjivda(Nl-lA]'

Europs Ecosyst for ar Horizon

We were supposed to print 1,500 flyers, but only 1,050 were needed in the end. We printed them
right before the events, and at the events, they ended up being left on the tables, thus we used them
for forthcoming events.

14
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Innovation

exchanges & challenges o Ecosystem for projects management
Communities
Peerto-peer learning of Demand-driven events to build Economies Partners from widening SME support on innovation
consartium partners to develop and develop innovation in Rural countries will organize Funding management

Areas webinars [EU funds) and Operational wark by providing
consortium building, available  direct SME support on innova-
and forthcoming calls for tion management through
proposals in order 1o improve cross-horder Key Account

the number of SMEs from Management methodology 1o

develop deeper skills among ecosystems and SMEs via
staff members, facilitate hackathons and challenges,
capacity building within based on solving challenges
innovation support, support the  from farge companies in the.
exchange of best pracii food and bi

Innovation
Agencies,
Clusters
&BS0s

g
relationship within partnership, value chains. (f widening countries. boost new services for clients
and with the wider regional 3 Bl O = BOO St and improve innovation
ECOSYSterm,. capacity.

Figure 7: Inside of the BIO-Boost leaflet

The projects ROLL-UP and POSTERS were created for presentation at BIO-Boost’'s meetings and
regional events.

Roll-ups are an essential visual tool for display at regional events, conferences, workshops, or similar
events (staff exchange and study visits). They showcase general information on the project and its
members. Roll-ups fit the visual identity style and reflect the website's style.

15
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Figure 8: BIO-Boost roll-up
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Consortium study visits  Regional Events with Funding webinars SME support on innovation
& staff exchanges hackathons & challenges & Innovation projects management

To tackle global challenges like climate change and land ecosystem degradation, we must improve and innovate how we pro-
duce and consume food, products, and materials within healthy ecosystems through a sustainable bioeconomy. Project
BIO-Boost will increase the potential of the participating innovation agencies to learn from leading innovator regions, and cement
this knowledge and experience in the organizations, building and expanding networks, expanding the cooperation, and enlarging
the participation of more diverse innovation stakeholders and territories to existing successful initiatives in the bioeconomy.
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Figure 9: BIO-Boost poster

2.3.2 Visual Identity

The BIO-Boost LOGO is the project's symbol, the image that should unite all partners of the BIO-
Boost consortium.

17
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Figure 10: BIO-Boost logo

Templates for PowerPoint presentations, documents, and events/meetings reports were designed
and shared on Microsoft Teams, to which all partners have access.

The templates ensure a consistent and uniform way of reporting and presenting the BIO-Boost project

internally and externally.

Fle  Home et Drsw Design Transiions  Ammations  ShdeShow Record Review View Help  Acrobat [ share -]
X S Layout - e el | s ] & A o]
¥ g B ENEEEY: m\ Dol G [ =B B
pase New Rset s » e |2-A.|==== ALLD D07 ange £ GRS Y Crnte CremteaPDF | Addins
Side~ [ section - R o el b - o Iy Select~ 8PDF  and Share link
Clipboard 5 Sides o

1

el =&

‘ﬂ BI0-Boost

Paragraph d Drawing Editing Adobe Adrabat Addting ~

The BIO-Boost project has received funding from the European Union's Horizon Europe coordination and support action under arant aareement No 101096150,

Figure 11: BIO-Boost ppt template
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Figure 13: BIO-Boost event report template
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To increase the number of SMEs working with research and innovation funding, four BIO-Boost
partners from widening countries, led by ITC, organised a series of three open online webinars—BIO-
Boost Research and Innovation Funding webinars and workshops. The webinars were open to all
regions but primarily targeted SMEs from their regions and the wider East European region.

The topics provisionally included EU (cascade) funds in general, available and forthcoming calls for
proposals, and the possibility of consortium building. The WP leader, ITC, was responsible for setting
the format and preparing the guidelines (see Annex 5 in D4.1), while UNIMOS, LIC, and OnTech
implemented workshops. All partners were responsible for promoting funding webinars.

Table 5 shows the performance of all three webinars. In total, 279 participants were involved, mainly
SMEs and start-ups. More than 50+ concrete ideas for funding came from funding webinars,
challenges and other innovation opportunities, which are evident in D.2.2 and D2.3.

Project Name of the event Description
Partner
UNIMOS 02/02/2024 Research and BIO-Boost Funding webinars aim to
innovation funding maximise the impact of BIO-Boost’s
webinars and results by providing information to
workshops SMEs and supporting organisations in

innovation ecosystems. This webinar

I I | took place online on 02,0224, and it

Time Activity Speaker goal was to provide access to additional
11001105 | presentation of BIO-Boost project | Katarzyna Kowalska, UNIMOS investment and financing opportunities
11:05-11:20 ,F;:z;::;;ina(:.LIZTJ;:SE:;SE;e Katarzyna Kowalska, UNIMOS at the EU level.
funding
11:20-11:50 | presentation of identified calls Katarzyna Kowalska, UNIMOS The f X the bi t
11:50.12:00 | Questions Katarzyna Kowalska, UNIMOS and e focusis on € bioeconomy sector
o others and themes of the Green Deal.
Additionally, opportunities are sought
BI“G " for digital transformation based on the
Q\)‘\ GQ'? integration of digital technologies
A (15 4 supporting the green transition. 99
& @f\ B310-Boost k- registered people eventually increased
~ P

to 148 participants in the event.

ARE YOU:

N0 @0V Tl Research and innovation funding webinars and workshops

SME OR START-UP IN THE Date 03-02-24
BIOECONOMY SECTOR 000 Presence type KON
Venue

agri-food, forestry, bio-based 02/02/2024 T - -

. . b AU 8 R E Tl Funding webinar
chemicals, materials and products, Se -

N ctor Agrifood
andlblo=nsnoy ECTIR TS 148 (previously registered: 99)

off Attendees

INTERESTED IN EU FUNDS?

Horizon Europe Programme

11.00 CET

céi;'_
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Name of the event

Project

Partner

= BI0-Boost

Description

LIC 04/04/2024 Funding opportunities
for bioeconomy
innovations &

development

|
|[> . Focus and agenda w05
CENTRE 2nd BIO-Boost Funding Webinar
13.00 - 13.10

13.10 - 13.25
13.25-13.35
13.35 - 13.40

13.40 - 13.50

13.50 - 14.05

14.05 - 14.10

2 Q\‘\\ OING e,

¢
& 06080,

FUNDING OPPORTUNITIES FOR BIOECONOMY
INNOVATIONS & DEVELPOMENT

ARE YOU!

SME OR START-UP IN THE
BIOECONOMY SECTOR

13.00 CET
ONLINE

04/04/2024

agrifood, forestry, bio-based
chemicals, materials and products,
bioenergy, or technology provider

INTERESTED IN EU FUNDS?

SR REGISTER NOW

BIO-Boost Funding webinars aim to
maximise the impact of BIO-Boost’s
results by providing information to
SMEs and supporting organisations in
innovation ecosystems. This webinar,
which took place online on 04.04.24,
provided access to  additional
investment and financing opportunities
through several prominent European
programs: EIC Accelerator, EIT Food,
and EIT Digital.

The Webinar reached 75 participants.

Title of Event [JRILTT-guus
Date 04.04.24
Presence type ORI
Venue

ortunities for bioeconomy innovations & development

L T i 8 Funding webinar
Sector Agrifood
Total Numberfghl

off Attendees

OnTech 30/10/2024 | Funding opportunities for
bioeconomy innovations

& development

The webinar, which took place online
on 30 October 2024, aimed to provide
access to additional investment and
financing opportunities through
Cascade Fundings and its open calls, in
the context of projects financed by
European programmes.

Funding Box, a consulting company,
which specialises in the execution of
European Union projects following the
Cascade Funding structure, was invited
to present three projects of this nature
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= BI0-Boost

Date Name of the event Description

Project

Partner

10:00-10:05

Welcome

Fatima Carmona, Director of R&D -

onTech Innovation

10:05-10:10

Short presentation of the Bioboost
project.

Conny Hanghgj - Senior Innovation
Manager - Food & Bio Cluster

Denmark

10:10-10:20

European Funding Opportunities

Maria Roca - Senior Project Manager

Funding Box (3 open call projects:
ARISE, TALOS and DAIEDGE)

10:30-10:40

D2XCEL project and its funding
opportunities

Katarzyna Kowalska - Fundacja
UNIMOS

10:40-10:55

Recipe for success in cascade

funding

Marfa Roca, Senior Project Manager -
Funding Box

with open calls: ARISE, TALOS and
DAIEDGE.

In addition, UNIMOS Foundation
presented the possibilities of the
project D2XCEL.

Finally, Funding Box presented a brief
overview of the key factors for success
in cascade funding.

10:55-11:00 Questions and answers

The webinar reached 56 participants.

11:00 Closing

Title of Event Funding opportunities for bioeconomy innovations & development
Date 30.10.2024
Presencetype AL

Venue

LT =0 Funding webinar
Sector Agrifood
Total Number o

Attendees

- ARISE

- TALOS

- DAIEDGE
«-D2XCEL

REGISTER NOW!

2.5 C5: BIO-Boost Regional Events

The BIO-Boost project planned for each partner to co-organise and actively participate in events,
seminars, and workshops. BIO-Boost promoted the project at relevant business and innovation
events, leveraging existing events with the right audience. It was planned to co-organize or attend at
least eight events with at least 240 participants.

The Consortium co-organised or attended 14 regional events, presenting and demonstrating project
outcomes and activities with a specific SME focus. In contrast, some of those events had a policy and
cross-fertilisation focus. The last fact is also the reason interim policy conferences were not needed.

In total, regional events reached more than 3210 participants, amongst whom were more than 1044
SMEs or start-ups, more than 315 participants from academia, more than 221 innovation agencies,
clusters, or BSOs, 314 participants from big industry, more than 184 policymakers, 4 EEN

22



’
D 4.2 Dissemination & Communication Report i@_ Bl O - BO Ost

representatives, more than 27 representatives from media, and finally, more than 1093
representatives from the general public.

Table 6: BIO-Boost Regional events

Project Name of the event Description
Partner
FBCD 13/04/2023 Innovation in The event has focus on
Copenhagen, biosolutions — innovation in start-ups and
Denmark Reaching the next SME’s. There is inspiration on
level how to scale up business

through use of advisory boards,
collaboration/sales to large
companies and standardization
08.30 Registration and coffee of technology or boosting
09.00 Welcome to DTU and introduction to innovation through
i Biosolutions Zealand . .
—— collaboration with DTU.

I Jens Erik Nielsen, VP for Enzyme
0s.10 Keynate speech Research, Movozymes

[ Project presentations and panel

The event reached 122

09.30 session #1 . .
Forming and managing boards and pa rtici pa nts in total.
| | advisory boards in start ups
10,05 Metworking break
Project presentations and panel
10.20 session #2 SME a1
How to approach sales to and Start-up 14
. | partnership with large companies | || phmtm =
11.15 Networking break | indwstey [s
[ | Project presentations and panel ' [ Egtmm“ ;2
session #3 Mgz 1
11.30 From projects to sales - choosing General Public 4
your focus and creating standardised [TotalNymberof ffendees: 122
| | products
| 12.15 | Closing remarks of panel sessions |
1230 Biosoluﬂol_'hs research and Seyed Soheil Mansouri, Associate
| | collaborations at DTU | Professar, DTU
Mew opportunities in Biosolutions
[ 13.00 | Zealand
| 13.15 | Lunch and netwarking
| 13.45 | Tour of DTU bigsoluticns facilities
1430 Thank you and goodbye!
[ Motes: )

Panel participants
& Mai Nygaard - B2B Executive Industry Advisor and Advisory Board member with
management experience from FOSS, Chr. Hansen, and FrieslandCamping |ngredients
& |sabel Alvarez-Martos - CEQ & Co-founder of Cellugy
& (Christian Jacobsen - CEOQ of EUPRY
* Thomas Grotkjeer - Investor, Partner at Bio-industrials, Novo Holdings
+ Niels Valdemar Bagger - Senior Department Manager, Novozymes
& Juan Pablo Medina - CEQ & Co-founder of Kaffe Bueno
* Karsten Dinesen - COO of Chromologics
* Jlakocb Andersen, CEQ of MASH Energy
& Cecilia Lindstrém - Head of Open Innovation & Partnerships, Arla Foods

&  |one Hass - Member of the board, Bestyrelseskyinder
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Project Name of the event
Partner

Description

CLIC 23/05/2023 CLIC Innovation’s CLIC  Innovation’s  Annual
Helsinki, Finland Annual Seminar: Seminar was held physically at

Towards sustainable Grand Marina Congress Center

future solutions in Helsinki on the 23rd of May

2023 under the theme
“Towards sustainable future
solutions”. Sustainable
solutions were shared and
discussed around the three CLIC
thematic focus areas:
Bioeconomy, Circular Economy
and Energy solutions. Each of
the thematic sessions included
opening words, three keynote
speeches from industry and
academia and a  panel
discussion. The discussions
revolved around technology,
business, regulation and people
to support a systemic transition
to bioeconomy, circular
economy and  sustainable
energy systems.

The event was closed with a
networking session with the
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Project

Partner

Coffee available

| Opening of the event

Bioeconomy opening words

Name of the event

[ Jatta Jussila, CEO, CUC Innowvation

I Aila Maijanen, Head of Bioeconomy, l

CLIC Inngwvation

10.20

Keynote 1: The Green Economy:
Unlecking the Forest Industry's Full
Sustainability Potential

| Keynote 2: Future of lignocellulosics [

— Towards breakthrough
innovations

| Keynote 3: Metss Spring, Developing |

business ecosystem through
Corporate Venturing

Heikki llvespda, UPM

Prof. Henrikki Liimatainen, University
of Oulu

Erik Kolehmainen, Metsé Spring

1130
1230

13.10

13.30

13.50

1210

Bioeconomy panel
discussion: "The future of
biceconomy™

[ Lunch & poster exhibition

Circular Economy opening words

I Keynote 1: Valmet Beyond
| Circularity

Keynote 2: Current regulatory

themes in circular economy

Keynote 3: Circular economy of
water in industrial processes —

| CEIWA objectives and findings

Circular Economy discussion: "How
to create favorable environment in

| circular economy?"

Coffee & poster exhibition

Liimatainen, Erik Kolehmainen,
IMarjaana Sucrsa (Finnish Forest

| industries), Aila Maijanen

[ Pirjo Kaivos, Head of Circular
| Economy, CLIC Innovaticn

Janne Pynngnen, Valmet

| Taina Nikula, Ministry of the
| Environment

Prof. Matti Vilkko, Tampere
University

[ Panelists: Janne Pynngnen, Matti

Vilkko, Petrus Kautto (SYKE),

| Pirjo Kaivos

Energy opening words

Pia Salokoski, Head of Energy, CLIC
Innovation

14.50

15.20

Keynote 1: Zero Emission Marine

| and the importance of ecosystems

Keynote 2: Green technologies
accelerate the energy transition

Prof. Peter Lund, Aalto University

15.40

Keynote 3: Regional context of
Estonian green hydrogen economy

Swen Parkel, Hydrogen cluster
Estonia

| 16.15

| 16.45
17.00—
19.00

[ Energy panel discussion: "Future

sustainable energy selutions"

| Closing remarks

Get together and poster exhibition

| Panellists: Kenneth Widell, Peter

Lund, Swen Parkel, Pia Salokoski

| Jatta Jussila

MNotes:

Facilitator: Anne Raudaskoski, Ethica

= BI0-Boost

Description

possibility to visit a poster
exhibition  presenting  CLIC
projects and  ecosystems,
including BIO-Boost.

The event reached 138
participants in total.

Target Groups
Category Number

SME
Start-up
Academia 37
Innovation Agency/Cluster/BSO
Industry 88
Poliymakers 13
EEN

General Public

Total Number of Attendees: 138

OnTech

27/06/2023
Granada, Spain

Pitching session at
Confederacion
Granadina
Empresarios CGE

The BIO-Boost project
organized a study visit and staff
exchange in Granada, Spain,
from 26 to 30 June 2023,

bringing  together  various
organizations  focused on
enhancing innovation in

bioeconomy value chains. The
event featured presentations
from 8 different companies and

institutions dedicated to
strengthening innovation
ecosystems and  providing
support to SMEs through
international innovation

consultancy.
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Project

Partner

9:00-10:30

9:05-5:20

9:20-5:30

9:30-5:40

9:40-5:50

9:50-10:05

10:05-10:15

10:15-10:30

Date

AGENDA

Title

PHARMA POLLUTION CONTROL
INNOVATIVE MANAGEMENT MODEL
TO DEAL WITH

ANTINEOPLASIC DRUGS IN HOSPITAL
WASTEWATERS

EVOCATO

Research and development of a non-
invasive

sensor prototype and predictive
madels for

determining the ripeness of
avocados

BIOREFINERY 4.0:

Digitization of organic waste
management

Strategy towards the eradication of
Landfills

R&D skills and activity
Projects: SCAPI 1 & 2

R&D for the real world
When software meets loT

Ripening monitoring with
multispectral systems.

Sensing of food packaging.

QRsens for food quality monitoring.

Digital Innovation Center in Artificial
Intelligence and applied Robotics

Name of the event

Name, Organization

Omar Ferndndez Sanfrancisco,

Director

ATHISA BIO

PhD Marta Fuentes Garcia,

FIDESOL

PhD Miguel Carmena Cabello,

Univ. of Birmingham, Univ. of
Cordoba

TEva Pérez, R&D& I Senior consultant

SOLTEL GROUP

| Pablo Caballero, R&D and Business

Development specialist

NAZARIES INTELLIGENIA

Alberta ). Palma, Professor of

Electronics Univ. of Granada

| Maria Ros lzquierde, Project
Manager
AIR-ANDALUSIA DIH

= BI0-Boost

Description

Participating entities included 3
SMEs: Athisa, Nazaries, and
Soltel; 2 Universities: Univ. of
Cérdoba, Birmingham and the
Electronics & Chemical Sensing
Solutions Research Group of the
Univ. of Granada; a Foundation:
Fidesol; and a Digital Innovation
Hub, DIH Air Andalusia.

The event reached 17
participants in total.

Target Groups
Category

Number

SME 3
Start-up. 5
3
1

Academia

Innovation Agency/Cluster/BSO

Industry

Policymakers

EEN 1
Media

General Public
Total Number of Attendees: 7

CLIC

20/09/2023
Helsinki, Finland

4Recycling Nordic
Forum: Towards
sustainable solutions
in replacing & recycling
plastics

4Recycling Nordic Forum -—
Towards sustainable solutions
in replacing & recycling plastics
— was organised on 20
September 2023. This was the
second time in ecosystem
lifecycle when the event was
organized. The event gained 46
attendees from seven countries
and 30 organisations. During
the afternoon, there were
presentations from various
projects and companies.
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Project Name of the event Description

Partner

The programme was divided
into three thematic sections:
Plastics recycling in the Nordics,
Construction  plastics and
Industry talks. The underlying
common theme behind the
event reflected the objectives
of the 4Recycling ecosystem
itself: to solve the plastics
challenge, the use of plastics
needs to be altogether reduced,

<lo ] 33) BIO-Boost

SUPPORTING SME'S WORKING IN THE
BIOECONOMY SECTOR

SUPPORTING SME'S WORKING INTHE
BIOECONOMY SECTOR

— - coupled with finding alternative
i -:\)\?]' Boost materials and  enhancing
ey circulation of currently existing
i l-::r’r’w’f;::f‘r:qh\]v::(nlv:!\’nn agencies | plastiCS.
. Learn from leading innovator
Overall oo
purpose e The BIO-Boost consortium
= partners attended the event on-
site and the project was
presented as part of the

i programme by the project
coordinator Conny Hanghgj
from Food and Bio Cluster
Denmark. She gave an overview
of the purpose and aims of the
project, alongside with the
activities and services provided
to external industry
stakeholders:  notably, the
cross-border  key  account
management services with the
Open Call and Pitch-to-scale
online pitching sessions.

The event was closed with a
networking session with the
possibility to visit a poster
exhibition presenting CLIC and
4Recycling ecosystem projects,
including BIO-Boost.

The event reached 85
participants in total.
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Project

Name of the event

@f 310-Boost

Description

Partner
;x Number
SME 20
Start-up
Posters available before the event Acedemia 18
Innovation Agency/Cluster/BSO
I i i Indystry 47
13.00 Opening words and 4Recycling pila Maijanen, CLIC Pl
update FEN
| Bio-based, biodegradable, recydable ' g;?i‘m
13.10 —roadmap to sustainakle circular Lawra Tirkkonen-Rajasala, Sulspac Total Number of Attendees: 85
bioeconomy
| session I: Plastics recycling in the
Mordics
I Dhiraj Hathwar, Neste, Renewahle
13.40 Chemical Recycling at Mests Polyrmers and Chemicals business
umit
1355 | How to boost circular plastic markst | Tiia Tuwri, City of Espoo and Nina
) | —Ideas from the workshop | Hurme, CLIC
Findings from EU TREASOURCE
project: Identifying challenges, .
1405 technology & knowledze gaps uUgur Ka','a,.i.l'l'rTem nical Research
. L Centre of Finland Ltd.
related to plastics recycling in
| drcular economy
Introduction to PRIMUS EU Project
1415 forimproving plastic recyding for Joonas Mikkenen, WTT Technical
autamotive and home appliances Research Centre of Finland Ltd.
| applications
Session I1: Construction plastics
1430 Construction plastics recycling: Raija pghvinan, Chief Ecosystem
) | Partners needed officer, Kiilto
Zero Waste Target for Powder -
. 14.50 | coting Production Marja Juvonen, Teknos
15.05 Caoffies, poster exhibition
session 1: Industry talks
| 15.30 | From Bottle to Patch Matalie Ahonen, FabPatch Oy
R KiMuRa Route - Pirjo Pietikainen,
15.40 FRP recycling in Finland rMucvitealizus
. Conny Hanghoj, Food & Bio Cluster
15.55 EID-Boost project
| | | Denmark
| 15.05 | Business Finland talk Tuomas Lehtinen, Business Finland
15.20 Closing words
1830 Metworking and poster exhibition
1830 | End of the svent
FBCD 26-27/09/2023 Food & Bio Global A two-day global summit to
Aarhus, Denmark Summit "23 gather leading global clusters
and their members being
companies, universities, and
"'\ .I—It other relevant stakeholders to
T = discuss, get inspired, connect,
i interact, and face the
; challenges and collaborate on
the solutions in the food and
_ bioresource industry.
In  total, 175 participants
attended the event.
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Project
Partner

OIN THE GLOBAI%!

VEMENT..

Introduction to the “Global Foodture

Name of the event

a641031f87.pdf

9:30-9.45
Alliance”
09:45-11.15 World Food Production 2023
11.45-13.15 The Power of Clusters
One-to-one matchmaking session
13.15-14.30 organised by Enterprise Europe
Network
14.30-16.00 Four Summ|t Labswnh.focus on:
Deep Dive & Expert Insights
9.10-11.00 Market & Consumer Perspective
11.30-13.00 Four Summit Labs: Capacity Building
& Solution Room
One-to-one matchmaking
13.00-14.15 session organised
by Enterprise Europe Network
14.15-16.15 From good intentions to action!
Notes:

Detailed program here: https://prod5.assets-cdn.io/event/9813/assets/8311624565-

@f 310-Boost

Description
Target Groups
Category Number
SME 34
Start-up 28
Academia a1
Innovation Agency/Cluster/BS0 31
Industry 21
Policymakers 17
EEN 3
Media
General Public 0
Total Number of Attendees: 175

UNIMOS

14-15/11/2023
Warszawa, Poland

13. Mazovia
Development Forum

The BIO-Boost regional event

on November 14™ 2023,
focused on the results of
European funds on the
development of  Mazovia

region. It served as a space
gathering academia, industry,
non-governmental

organizations and other
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Project Name of the event Description
Partner

innovation actors from Mazovia
region.

Final Agenda

Program of the 13th Mazovia Development Forum was focused on regional development of
Mazovia region and was full of debates, workshops, consultations, and inspiring conversations

among representatives of the administration, business, scientific, non-governmental sectors, and

Interested residents. The event was co-created by over 70 experts and 53 organizations, including
UNIMOS representing various communities, becoming a space to present the winning projects in
the Leader of Change in European Funds competition. On partners zone grganized by UNIMOS,
attendees had an opportunity to learn about BIO-Baost project and its activities, including lessons
learned from study visits to innovation ecosystems in Denmark, Spain and Finland, get access to

information about upcoming events (hackathons, study visits), receive KA%@ and establish
contacts.
LIC 14/11/2023 Agrifood Forum 2023 — | At the Agrifood Forum 2023 in
Vilnius, Lithuania Unlocking Industry 5.0 | Vilnius, Lithuania, Project BIO-
in Agrifood: The Boost partners led key
Cluster as Facilitators discussions on  redefining

agriculture under the theme
furiresd s ey T "Unlocking Industry 5.0 in
Agrifood." Tautvydas Pipiras
(LIC) moderated a session with
contributions  from  Daniel
Copot (ITC) and other experts,
emphasising technology's role
in empowering small farmers
and ensuring a food-secure
future. The Forum highlighted
the need to understand
farmers' needs, the importance
of Digital Innovation Hub
services, and the integration of
bioeconomy principles for food
safety. AgriFood Lithuania was
praised for promoting safe,
sustainable, innovative
agricultural practices.

In total, the event reached 250
participants.
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Description

Project

Partner
Final Agenda

Name of the event

Target Groups

Category Number
09:00 - 09:30 Oieriing rermaris SME 100
Start-up 30
Wiktarija Crriilyté-Mielsen | Speaker of the Seimas of the Republic of Lithuania fg@@lﬁg
[P—— i | European C: . for Agricuiture and Rural Developmisnt Innovation Agency/Cluster/BSO 60
Simonas Genilas | Minister of Environment of the Republic of Lithuania Industry
Keistina Sermmukdmti-AleSiiniene | CEO of Agrifood Lithuania D8, Curspean Cluster Manager of the Policymakers 35
Year 2022 EEN
) o ) ] : Media E
Metin Akman | Business at OECD Food and Agriculture Cormmittes Chair pootsne
09:30 - 10:45 High bewel el — From Seed ta Sodety: F Peace Through Sustainal General public 20
130 - 10:45 Hi o i - e to Society: Fosteri 3 tainale
i vl pering pnel = From e ey estering Peace T e Total Number of Attendees: 250
Agrifood Solutions Number of Attendees:

11:35 - 12:00 Agrifand evobution 1o Industry 5.0 by Tavteydas Pigiras, Project Manager at lithuania
Innowation Centre

12:00 - 12:45 Moderated discussion: Clusbers a5 a guiding force in championing ndustry 5.0 within

12:00— 12:45 Madsrated discussion: Clusters as 3 guiding free in championing Fidustry 5.0 within
Agrifuod.

12:45 — 14:15 Lunch Break

14:15 - 14:40 Topic TBC by Saulius Petheyifus, Poultry Business Deputy Director at Vilniaus

14:40 — 15:05 Building European and worldwide keaders by Dylan Thuillier, Faunding Pariner at
MaturedGrowth

Expert at Lithuanian Innovation Centre

16:10 - 165:35 Building a comprehensive picture for healthy fields: identifying nutrient deficiencies ir
indivitiual plants to increase crop yields by Andrivs Ciapas. Co-Founder at Smart Agrometes.

ETC 30/11/2023 Circular Economy for The BIO-Boost regional event

Murska Sobota, Farms and Food on November 30, 2023, focused
Slovenia producers on Circular Economy for Farms
and Food Producers,

commenced with a welcome
speech followed by Dr. Sasa
Strauss's theoretical insights
into circular economy concepts
in  agriculture, emphasising
sustainability pillars. Dr. Strauss
from ITC Cluster further
elucidated the challenges of
waste food management and
presented solutions, while KGZS
MS discussed public tenders
within CAP 2023-2027. Davorin
Korpar from OPSEN d.o.o.
delved into constructing
photovoltaic power plants on
farms. Participants then
engaged in site visits to Green
Point trans z.0.0. to understand
short supply chains, biogas
plant Nemscak for biogas
production insights, and
witnessed plant by-products
utilisation with insects. Insect
bioconversion was also
introduced. Pre-registration
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Project Date Name of the event Description

Partner

AGENDA was mandatory, and attendees

Activity were reminded to bring the

Welcome speech: The concept of necessary documentation. The

CIRCULAR ECONOMY IN .

AGRICULTURE in connection with the . event aimed to educate and
8:00-8:10 £ dr. Sasa Straus, ITC MS . .

concepts of economic, offer practical solutions for

environmental and social . R R K

sustainability integrating circular bioeconomy

| THEORETICAL PART principles in agricultu re,

CIRCLE OF RESOURCES AND FOOD . —
8:10-9:45 within the farm and in the entire dr. Saga Straus, ITC MS promOtlng resource Eff|C|ency

supply chain and sustainability throughout

THE PROBLEM OF WASTE FOOD, in the supply chain.

the light of inefficient use of
resources on the farm, increasing
costs and decreasing
competitiveness: Presentation of
platforms for waste food

dr, Sasa Straus, ITC MS

In  total, 34 participants
attended the event.

PRACTICAL PART
| Target Groups
Presentation of the construction of Category Number
10:00-11:00 PHOTOVOLTAIC POWER PLANTS ON | Davorin Korpar, OPSEN d.0.0. SME 33
THE FARM Start—up. /
Academia !
) Tour of the short supply chain Innovation Agency/Cluster/8S0 1
11:00-11:30 :_unctlr\ and transportation to tour ZELENATOEKA*MJ‘L%HUE!‘,EEUEQS@ Industry /
| ocations Murska sobota EEglN\NcyLnglg;g /
Panvita Ekoteh d.o.o., |Zakovci 181,
11:45-13:15 Visit Biogas plant Nem3¢ak - Media
Beltinci General Public
Total Number of Attendees: 24
13:30-16:00 Viewing the use of plant by-products ZUZ, I3akovc 181, Beltinci
) : on the farm with the help of insects " eerenrre T orreen
B4C 19-21/03/2024 Bioeconomy Key BIOKET's core focus is on
Enabling Technologies | technologies and innovations
Conference & that enhance the value of
Exhibition 2024 biomass, transforming it into

valuable products that benefit a
wide range of industries.
BIOKET provides professionals,
researchers, and industry
leaders with a global platform

to connect, exchange
knowledge, and build
sustainable business

partnerships. By facilitating
discussions and showcasing the
latest advancements in biomass

valorisation, BIOKET
contributes to the growth and
sustainability of the

bioeconomy sector.

BIO-Boost Partners attended
the conference as part of the
visit of Bioeconomy For Change
Study Visit and staff exchange.
They could experiment with
networking opportunities and
participate in the meetings and
visits scheduled during the
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Project Description

Partner

Name of the event

event, allowing them to bring

this  experience to their
respective cluster and
networks.

In total, the event reached 550
participants.

Category Number
SME 90
Start-up 90
Academia 130
Innovation Agency/Cluster/BSO 60
Industry 110
Palicymakers 30
EEN

Medip 10
General Public

Total Number of Attendees: 550

14/05/2023 Polish Innovation NCBR presented a national

instruments to support

Warsaw, Poland Ecosystem - R&I report on Agriculture 4.0,
networks, hubs, highlighting the importance of
projects and financing | synergies between various

sectors. The visit also proved

bioeconomy the importance of technology

development transfer in  the  future

bioeconomy landscape, which

might bring solutions to better
_:::0930 _::::mﬁee - competitiveness and support

S e Mo B NG for disruptive technologies. The

B:30-02:45 Katerzyma Kowaldke, President NUTRITECH program, the most
UNIMOS Alliance . K
Polish Inmovation Ecosystem - RE| [ prom ! nent InStrument
networks,  hubs, projects  and H H
financing instruments to support Supportlng the bloeconomy'
bioeconomy development, brought many interesting
Including: . Tomaszz Czech, Cirector of . .
LNCBR ecosystem, acivities and | Lo 1rncfer Center, projects, but there is a need for
pn:rgmmme_s. University of Agriculture in Cracow . .
" Agouurs 0- rorton better stimulation of
InnovVENan in Palish 2gra hdiartz Sikerska, Department of . . .
L .| Netionsl Grans and £U Funds, NCBE international cooperation. The
!ight of_the challenges_of Piotr Jurga, The Institute of Soil engagement Of the SMES and
08045 - 1145 impraving the well-being of scence and Plant Cultivetion in H
society and dimate change/ | >°EHS start-ups in the hackathon
or Innovations in Nutritech . . . .

" IntermaenalBOEKENOMY | qragors sisige, o st of reaffirmed its determination of
2polish Nation) Bioeconomy Hub - | 38 SeENce 316 Bk Cutieon the Polish market to reduce the
3.Project: The Nature-based innovation gap in the EU.

Solutions for Soil Management -
(NBSOIL) 2ims to create and test 3
l=arning pathwey for existing and ..
aspiring soil advisors to implement a | n tOta I, 47 pa I’tl Cl pa ntS
holistic vision of soil health through
| nature-based solutions (NES) atte n d ed th e eve nt
LUNIMOS ecosystem, services and
project portfolio
2. Dynamic session on financing . . arge: uj
11:30-12:15 innovations in European Katarzyna Kowalska, UNIMOS == Number
ecosystems
Bi0-Boost project partners (3 min per :::ri-up ;O
parner) Academia 5
| Dynamic project meeting focused on | Innovation Agency/Cluster/BSO 5
interlinkages, needs, updates of WF Industry
1300 - 14:00

1

1

and design of upcoming Policymakers 2
deliverables EEN 0
0

9

= WP1 update and discussion Media
General Public
Total Number of Attendees: 47
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Project

Partner

| 12:00-16:00

| 05:15- 0330

0%:30-1330

0&:30-08:00

02:00-10200

10000-11:15

11:45-12:30

14:00-15:00

| 15:00-15:15
1800 -20:00

= WPZ update and discussion

= WP3 update and discussion

= Wp4 ypdate and discussion
WPS update and discuzsion

| study visit: Sygnis Sa

i Welcome coffee
Success stories of the Polish
Bioeconomy SMEs

BIO-Boost Hackathon # 3 - Driving
bioeconomy innovations through
cross-disciplinary and agile
collaboration

| staff Exchange Thu 16 May 2024
European Association of Research
and Technology Organisations
(EARTO]
annual Cenferences pt.: Role of
Eurgpean RTOs in Supperting EU

| Open Strategic Autonomy

| EARTO Welcome Coffee

Introduction

Role of European RTOs in
Reindustrialization of Europe

Shaping EU RD&I Policy — Piloting
Technalogy Infrastructures

I spreading Excellence & Developing

RT0s Capabilities Across Europe

| Elosing by EARTO Presidznt

informal meeting with stakehalders

Name of the event

Muriel Attané

EARTO SecGen | CEO EU Affairs
Consultancy, Alexandre Fauchard
CSEM, Mathizs Rauch

Chief Representative for the EU,
Fraunhofer Gezellzchaft, DE

| cécile BARRERE-TRICCA -Directrice

genérzle zdjointe en charge de
I'innovation et du Développement

économigue

Camilla Stoltenberg
Director general of Morce Norwegian

| Research Centre

oo Claro, ERC EC

_I Frangois Jacg, President

[310-Boost

Description

B4C

04-05/07/2024
Beauvais, France

24H OF BIOECONOMY
FOR CHANGE 2024

The 24H Bioeconomy For
Change is the annual event for
BAC cluster members. It allows
for forging new professional
networks in a pleasant,
convivial atmosphere and
facilitates proximity between
cluster members.

Starting on Thursday afternoon
and ending on Friday at noon,
the programme is divided into
three key moments over 24
hours: a plenary session with a

series of pitches by large
industries, start-ups, and
students working in the
bioeconomy, a cocktail
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Project
Partner

Name of the event

= BI0-Boost

Description

reception and evening with
entertainment, and finally, a
morning of b2b networking.

The event reached 165
participants in total.

Target Groups
Category

Number
SME 18
Start-up 31
Academia 31

Innovation Agency/Cluster/BSO 20
Industry 27
Policymakers 7
EEN

Nedia

General Public

Total Number of Attendees: 165

ITC

26/08/2024
Gornja Radgona,
Slovenia

AGRA 2024: 62th
International Fair of
Agriculture and Food

lih-agr

The AGRA Fair 2024, from
August 24th to 29th in Gornja
Radgona, Slovenia, was the
62nd International Fair of
Agriculture and Food. It is an
influential hub for innovation,
gathering industry leaders and
promoting the latest
advancements in agricultural

technology. Exhibitors
presented state-of-the-art
agricultural and forestry
machinery  solutions, food
processing equipment, and

sustainable practices.

Key Highlights for BIO-Boost:

Networking: The event
provided an exceptional
platform for networking with
industry professionals,
showcasing Project BIO-Boost's
contributions to the
bioeconomy. It was also an
ideal opportunity to engage
with local SMEs, particularly
those involved in farming, food
production, and processing.

Innovation Showcase: AGRA
Fair is synonymous with cutting-
edge technology; this aligns
with BIO-Boost's mission to
advance bioeconomy
innovations. Expect pioneer
presentations on sustainable
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Project Date Name of the event Description
Partner

construction, air conditioning
techniques, packaging, and
renewable energy.

Strategic Connections: The DIH
AGRIFOOD booth was the
center for establishing
meaningful partnerships. BIO-
Boost representatives met
visitors interested in pushing
the boundaries of agricultural

B10-Boost - Baosting innovation agencies
{or bioeconomy value chains -

Bioeconomy

N FOXIORORTSY: | innovation.

Objectives for BIO-Boost:
Promote Awareness: Highlight
the importance of bioeconomy
developments and the role of
Project BIO-Boost in supporting
this sector.

Foster Collaborations: Engage
with stakeholders at the DIH
AGRIFOOD booth to explore
synergies and inspire joint
ventures that enhance
bioeconomy endeavours.
Expand Influence: Solidify
relationships  with  industry
leaders, leveraging AGRA Fair's
global stage to influence the
direction of future agricultural
innovations.

Attending the AGRA Fair 2024
was a significant move to propel
Project BIO-Boost's  vision
within the agricultural
landscape. Embracing this
opportunity enabled impactful
dialogue, drove innovation, and
empowered local SMEs with
cutting-edge bioeconomy
solutions.

In total, 70+ participants visited
the boot.
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Name of the event
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Description
Category Number
SME 30
start-up 5
Asademia 10
Innovation Azency/Cluster/850 5
Industry
Eolicymakers 5
EEN
Vedia 5
General Public 10
Total Number of Attendees: 70

UNIMOS

15/10/2024
Warszawa, Poland

14. Mazovia
Development Forum

Final Agenda
Program of the 14th Mazovia Development Forum
MAIN STAGE

9:30 - 10:00 Ceremonial opening of the Forum with the participation of representatives from
Polish and EU institutions involved in the implementation of the FE

10:00-11:15 Horizontal debate: "Mazovia in the European Union: The Road to Development”
12:20- 13:00 Debate: "Europe on a new path of 'green development'

15:30 - 15:50 Award ceremony for the "Europe's Clues" game
OFF STAGE
10:30 - 11:10 Thematic panel: "Career Evolution: New Trends on the Horizon"

12:10-12:50 Thematic panel: "Digital Opportunities: Harnessing the Potential of Remote Services"
13:00 - 13:40 Interactive debate with the audience: "On the Path to the Future. Fashion vs.
Planet" Organizer: Copernicus Science Centre

13:50 - 14:30 Thematic panel: "Who and How? European Funds in a Nutshell"

15:15 - 15:55 Interactive debate with the audience: "On the Path to the Future. Megacities vs.
Garden Cities" Organizer: Copernicus Science Centre

UNIMOS ZONE
0%:00-16:00

Presentations of international research and development projects by UNIMOS and expert
consultations on participation possibilities, including programmes

- for Pan-European scaling and expansion program for digital and deep-tech startups and
scale-ups in the areas of smart city, logistics, commerce, and transport,

- innovations based on biological resources and multi-entity collaboration,

- science-business cooperation through discovering market niches using the blue ocean
method,

- utilizing feather waste as raw material for new agro-food products,

- innovations in the bioeconomy sector (BIO-Boost)

- innovations, internationalization, and training in the area of urban farming,

- reducing food waste

- networking

The BIO-Boost regional event,
held on October 15th, 2024,
was organised within the 14"

edition of Mazovia
Development  Forum  and
focused on regional

development, the 20th
Anniversary of the EU in the
European Union, and the
exhibition of the regional
potential of academia, industry,
non-governmental
organisations, and other
innovation actors from the
Mazovia region.

During the event, the topic of
the European Green Deal was
discussed as Mazovia, a
significant player on Poland's
economic map, faces challenges
related to introducing pro-
environmental solutions. The
event simultaneously held
discussion panels with high-
level authorities, and
presentations and activities
were held in  partners’
dedicated zones.

UNIMOS organised a dedicated
zone to promote interproject
collaboration and synergies
between industry and science
and served as an exhibition

space to showcase several
developments in the field of
bioeconomy.  Apart  from
getting insights and

opportunities for SMEs and
innovation ecosystems from
BIO-Boost project, attendees
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FORUMROZWOJU

MAZOWSZA

J B10-Boost

Description

also had the opportunity to get
to know solutions from feathers
used for new agriculture
products (UNLOCK), co-design
bio and circular apple farms to
co-design bioeconomy
innovations in rural zones
(SCALE-UP), get access to
information about funding and
international advisory
opportunities (D2XCEL), learn
about lessons learned from
urban farming development
(SUAVE), interconnections of
innovation or food waste
prevention initiatives (ROSETTA
and PRECIOUS). Additionally,
several matchmaking and
networking introductions took
place, and new collaboration
linkages have been established.

In total, 40+ participants
attended the event.

region of Andalusia

Organisation and Program:

The Il Artificial Intelligence Congress of Andalusia was organised
over the course of 3 days, featuring a diverse program that
includes:

Keynote speeches: Renowned experts in Al delivered keynote
addresses, providing insights into the current state of the art,
emerging trends, and the future of Al.

Parallel sessions and workshops: The congress hosted a series of
parallel sessions and workshops, where participants could attend
presentations, panel discussions—some of them organised by

Mumber
10
Start-up
Academia s
Innovation Agency/Cluster/B50 3
Industry 10
Policymakers 10
EEN
Medig 2
General Public aprox. 40
Total Number of Attendees: +40
OnTech 19-21/11/2024 2nd Al Congress in the | Andalusia's I Artificial

Intelligence Congress will be
held in Granada, Spain. It has
gathered over 1,500
participants, an increase from
last year's attendance. It also
featured 70 companies as
exhibitors and included 50
speakers, highlighting its
importance as a key platform
for discussing advancements
and applications in artificial
intelligence.

The Andalusian Regional
Government and the University
of Granada organised the event,
collaborating  with leading
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Project Date Name of the event
Partner

onTech Innovation—and interactive sessions on specific Al-

related topics.

Poster presentations: Researchers and students could present
their work through poster presentations, fostering discussions
and collaborations.

Networking opportunities: The congress included networking
events, such as coffee breaks, lunches, and receptions, allowing
participants to connect with peers, exchange ideas, and explore
potential collaborations.

Exhibition area: Leading companies and organisations in the Al
ecosystem showcased their products, services, and solutions in
a dedicated exhibition area, providing attendees with the
chance to learn about the latest technological advancements.

NEW GATES
FOR A NEW ERA

NGR
DE GRANADA

#AndaluclA24

INNQVATION

\T@\ﬁ) 310-B3oost

Description

companies and research
institutions in artificial
intelligence.

Participants:

The congress attracted a
diverse audience of
researchers, academics,
industry  professionals, and
policymakers from Andalusia,
Spain, and internationally. Key
participants included:

- Researchers and scientists:
Experts in various subfields of
artificial intelligence, such as
machine learning, natural
language processing, computer
vision, and robotics.

- University professors and
students: Faculty members and
students from the University of
Granada and other universities
in Spain participated,
showcasing their academic
work and  engaging in
discussions.

- Industry representatives:
Professionals from leading
technology companies,
startups, and organisations
actively  implementing Al
solutions shared their
experiences, challenges, and
best practices.

- Policymakers and
government officials:
Representatives  from  the
Regional Government and
other public institutions
attended to discuss the role of
Al in shaping regional and
national policies, as well as the
regulatory frameworks and
support mechanisms for Al
development and adoption.

-Interested members of the
public: The congress was open
to the general public, allowing
them to learn about the latest
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Description

advancements in Al and engage
with the experts.

In total, 1500+ participants
attended the event.

Target Groups

Category Number
SME 410
Start-up 35
Academia 5
Innovation Agency/Cluster/BSO 5
Industry

Dolicymakers 50
EEN

Media 2
General Public 1000
Total Number of Attendees: 1504
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2.6 C7: BlO-Boost Final Conference

Lessons from the project were transferred to policymakers via all 14 regional events, presentations,
direct communications and, primarily, via the Final BIO-Boost conference, organised physically in
Brussels on 23 January at NCBR premises. The main idea of the conference was to reach 100+
policymakers and other interested stakeholders that are acting at the European level, share lessons
learned at a regional and cross-regional level from interconnecting European innovation ecosystem
and maximise the impact through liaising and transferring project results to support adapting policies
towards green transition.

BIO-Boost partners started to work on the final agenda two and half months before the event, but
since there were some changes in the European Parliament, the final, updated and detailed Agenda
was finalised only 2 weeks before the event gathering high-level policymakers and stakeholders
responsible for shaping, developing and implementing bioeconomy in Europe. To boost the promotion
and having in mind budgetary restrictions related to the high costs of publishing on Euroactive.com,
WP4 lead invested in boosting the campaign on LinkedIn, and the results were impressive: We had
70,397 impressions and 49,198 reach, which is divided into three ads (posts): two had just over
17,000, and one had just over 15,000 reaches. These are unique reaches, so at least 15,000 people on
LinkedIn saw the content.

Table 7: Final BIO-Boost conference — The Future of Bioeconomy

Project Name of the event Description
Partner
NCBR, 23/01/2025 The Future of This significant event gathered experts,
UNIMOS Bioeconomy - final policymakers, and innovation leaders to
Brussels, .
) conference explore the evolving landscape of the
Belgium

Bioeconomy and the role of innovation
agencies in its advancement.

We discussed key directions in
bioeconomy policies, emphasising
sustainability, security, and
inclusiveness. We also looked for
answers to the challenges ahead of the
Bioeconomy: What will the bioeconomy
look like shortly? Should we expect
changes and a new bioeconomy
strategy? How is R&l boosting the
Bioeconomy? Is the scaling-up and
commercial approach in the
Bioeconomy possible? What role might
the European innovation ecosystem and
European innovation agencies play in
the Bioeconomy? How will it change
under the newly formed European
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Name of the event

AGENDA 23.01. 2025

PART | - BOOSTING INNOVATION
AGENCIES FOR BIOECONOMY
VALUE CHAINS

@f 310-Boost

Parliament and
Commissioners?

College of

The exchange channel on bioeconomy

Sustainable Production and
Consumption, DG ENV, EC

10:30-1000 | e coffee policies and initiatives concluded with a
BiaBopst knowledee prodused and discussion of the Bioeconomy's future in
lessons learned: . . .
T BI0Boost key values (FBCD); inclusiveness, food security, health
Peer-to-peer learni . . .
eaRy e security, economic security, energy
11:00~12:00 Challenge events (UNIMOS); :
Cross-horder SME support security, an dAl.
(LIC);
Dissemination, Communication and H H
e ) The networking reception followed the
— _ event and showcased the bioeconomy
Panel Discussion: How the national
ecosystems are boosting innovations |n|t|at|ves.
in the Bioeconomy? — Denmark
12:00 - 13:00 (FBCD), France (B4C), Finland (CLIC), L.
Spain (QnTech), Lithuania (LIC), In total, 73 participants attended the
Slovenia {ITC), Poland (UNIMOS, o
NCBR) event onsite; we expect the results to
PART Il - EXCHANGE CHANNEL ON reach an additional 50+.
BIOECONOMY POLICIES AND
INITIATIVES T
Category Number
Official Welcome: European lodo Labareda SME 9
14:00-14:15 | Innovation Ecosystems (EIE Coordinator, European Innovation Start-u 2
Ecosystems, DG RTD, EC Acad Er::i p P
How R&d is boosting the Mg Marek VESELSKY, Policy Officer, m’ivgn Agency/Cluster/BSO 17
14:15-14:30 | b e onomy? Bioeconomy and Food Systems, DG Industry 5
MWWW!.L - RTD: EC - Rolicymakers 19
14:30 - 14:45 | 559! cial success in the Mr Adam ADAMEK, Director of TEN 0
Innovation, EIT Food vied: o
] . . Mr Barna KOVACS, Secretary-General MECIB
14:45-15:00 | BioEast at BIOEAST General Public 13
Panel discussion: The future of the Total Number of Attendees: 73
15:00 - 16:00 BioEconomy —
(EIT Food, BioEast, BioBoost)
Ms Agata KOTKOWSKA, Deputy Head
. of Unit, Circular Econamy,
16:00-16:10 | Bioeconomy Strategy
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The final conference was also a space to boost EU-interproject synergies, as representatives of
complementary projects like Brilian, UNLOCK, BioSoilutions and Biopyrania were invited to showcase
their solutions, samples and developments. To reach +100 policymakers and broader stakeholders’
audiences, the organisers decided to prepare a dedicated content summarising the main lessons
learned and experiences and distribute it to regional and European policymakers and stakeholders
(networks, projects, chambers of commerce, academia, clusters, etc.), as well as entities working on
EU-projects related to bioeconomy innovations in search for synergies. Additionally, European-wide
platforms like Foodleap by Foodvalley publish final conference announcements and BIO-Boost lessons
learned to reach wider audiences and communities from innovation ecosystems that work actively on
bioeconomy innovations.
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2.7 C8: Publications in Newspapers and Journals

BIO-Boost partners published several articles in newspapers and journals at the local and regional
levels and in relevant European-level publications and groups that target innovative SMEs and
multipliers across Europe. Partners managed to publish 15 articles in different types of media.

Table 8: Links to publications from CLIC, OnTech and UNIMOS

Partner Direct Link to Publications

https://mailchi.mp/ee017d43b627/clic-innovations-february-2023-
newsletter?e=[UNIQID]

https://mailchi.mp/e39116ba3332/clic-innovations-june-2023-newsletter?e=[UNIQID]

https://mailchi.mp/bdled16fdfb5/clic-innovations-august-2023-
newsletter?e=[UNIQID]

https://mailchi.mp/9c3d3abbde8e/clic-innovations-october-2023-

CLIC
newsletter?e=[UNIQID]
https://mailchi.mp/7e4b1d2255b2/clic-innovations-december-2023-
newsletter?e=[UNIQID]
https://mailchi.mp/29ba2be0f94e/clic-innovations-february-2024-
newsletter?e=[UNIQID]
https://mailchi.mp/2dfd5aadeada/clic-innovations-april-newsletter?e=[UNIQID]
DOMCA recibe la visita del cluster de innovacion BIO-BOOST
onTech acoge en Granada el primer Intercambio de Personal en el marco del Proyecto
Europeo BlO-Boost - OnTech Innovation

OnTech | Primer seminario web sobre financiacién europea de BIO-Boost Project - OnTech
Innovation
Conferencia final del Proyecto Bio-Boost: «El Futuro de la Bioeconomia» - OnTech
Innovation
http://agrobiocluster.pl/1265/

UNIMOS

http://aquasmart.com.pl/?p=5057

44



https://mailchi.mp/ee017d43b627/clic-innovations-february-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/ee017d43b627/clic-innovations-february-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/e39116ba3332/clic-innovations-june-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/bd1ed16fdfb5/clic-innovations-august-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/bd1ed16fdfb5/clic-innovations-august-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/9c3d3a6bde8e/clic-innovations-october-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/9c3d3a6bde8e/clic-innovations-october-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/7e4b1d2255b2/clic-innovations-december-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/7e4b1d2255b2/clic-innovations-december-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/29ba2be0f94e/clic-innovations-february-2024-newsletter?e=%5bUNIQID
https://mailchi.mp/29ba2be0f94e/clic-innovations-february-2024-newsletter?e=%5bUNIQID
https://mailchi.mp/2dfd5aadeada/clic-innovations-april-newsletter?e=%5bUNIQID
https://www.domca.com/domca-bioboost-cluster-innovacion-europa/
https://www.ontechinnovation.com/blog/post/ontech-acoge-en-granada-el-primer-intercambio-de-personal-en-el-marco-del-proyecto-europeo-bio-boost
https://www.ontechinnovation.com/blog/post/ontech-acoge-en-granada-el-primer-intercambio-de-personal-en-el-marco-del-proyecto-europeo-bio-boost
https://www.ontechinnovation.com/blog/post/primer-seminario-web-sobre-financiacion-europea-de-bio-boost-project
https://www.ontechinnovation.com/blog/post/primer-seminario-web-sobre-financiacion-europea-de-bio-boost-project
https://ontechinnovation.com/eventos/evento/conferencia-final-del-proyecto-bio-boost-el-futuro-de-la-bioeconomia
https://ontechinnovation.com/eventos/evento/conferencia-final-del-proyecto-bio-boost-el-futuro-de-la-bioeconomia
http://agrobiocluster.pl/1265/
http://aquasmart.com.pl/?p=5057
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dogaja ...
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Zelena todka. Sejemsko dogajanje na razstavnem
prostoru je bilo razgibano in pestro Ze od prvega
scjemskega dne.

minister Aludssrcer jeviek.

biskovaler 5o peicne sodelovali v nagradi ign. 2z
s jo v skeingici hicrn sbeales ogromno kponkor,
czemed katerth so viak dan sejma eztrebal o sedne

ki 50 preseli zabojéek Jokalaih dobeot Zelene tod

ke Vi sodeligodi v nagradind igr wo prejeli i kupandek 22
300dsioma popust 1 vie svele sadfe in zelenpano v cgovi-
1 Zelena todka na Industrijski alici Sa v Marsks Sobor. Ku.

ponéek je izpolnila rudi predsednica drinnega zbora Ustka
Klakodar Zupanhid.

Z obiskoes 50 jsh pocasail e dr. Aleksander Jevick, aniai-
stes za kohezijo in regionalni razvoj, Damjan Anselj, 2upan
Mestne obeine Murska Sobota, dr. Timi Gombos, podiupan
mestre obéine, ter Robere Grak, direkzor Fomurske gospo-

darsie zbornxce. V konstrukeival razpravi so se pogovariali o

nacreih in prihodnjem ranoju Zelere tocke.

Zelena toika s sjim posanstom sagocrdjarga hitre in
kratke dobavne verige sadia, zelerave in drugit lokalnih pro-
irvodov $iri svoje dostave do Prujs, Ormaza, Lenarta in oko-

Zatanajis i sejir obisk:

jrmae, ki boclo skupj 2 jieni 4
kakevostnih proizvodov na Sirkem obmodu severovzhodne
Stevenije

ol

vitehe, ki 5o se vabadu sn obiskalt raestane

prosstar Zel, i o bl wdmo paln chiskoalon:

Zelena totha s zabwaljuge veem, ki ste jit obeskali!

Obmx"hh e
emelsnonoes ﬁ BIO-Boost

nibs kar nckas covick:

@ @ a s

Figure 14: Example of Article in Local Slovenian newspaper

Publications in Euractive.com, EuroNews and EUagenda were too expensive for the budget.
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2.8 Other activities

Other essential activities not directly connected to WP4 were promoted within the BIO-Boost
project. Figure 14 lists such activities. Below is a description of each activity.

Other WPs & Events

Study visits

Staff exchanges

BlIOBoost Hackathons

BIOBoost cross-border KAM activities

Figure 15: Other BIO-Boost activities to be promoted

2.8.1 BIO-Boost Study Visits and Staff Exchanges

BIO-Boost partners organised 8 Study visits during the project. Each of the partners provided a detailed
explanation during the two-day workshop on the situation in their regions regarding innovation
support, including a particular focus on financing and funding bioeconomy and digitalisation and on
challenges faced. The partners will demonstrate successful support systems, funding and investment
actions, networks, and programmes that have the potential for replication in other regions and
identify which areas are of concern to their innovation ecosystem actors. The example of the
promotion can be seen in Figure 16.
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BIO-Boost consortium
visited CLIC Innovation in
Helsinki

To develop more excellent skills among staff members, facilitate capacity building within innovation
support, support the exchange of best practices, and strengthen working relations between partner
organisations, BIO-Boost partners organised short-term staff exchanges for key staff to travel and
work in other partner offices. Partners from widening countries attended several staff exchanges. The
example of the promotion can be seen in Figure 17.
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1st BIO-Boost Staff
Exchange at OnTech
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Figure 17: Staff exchange at OnTech, Spain
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2.8.2 BIO-Boost Hackathons and Challenges

The consortium executed eight challenge events, so-called Hackathons, for which ITC prepared
marketing materials, including material for social media promotion. Figure 18 shows an example of
the promotion.

Figure 18: Example of marketing material for the 6th BIO-Boost Hackathon in Aarhus, Denmark

2.8.3 BIO-Boost cross-border KAM activities

SMEs were provided supplementary support in fields such as investment readiness, financing, IP,
adaptation to standards, LCA, etc., from within the consortium and as referrals to external
stakeholders/regional innovation ecosystems. For this reason, LIC decided to organise three series of
online Pitch2Scale sessions. The invitation to Kam's support was published on the website and social
media. An example of the promotion can be seen in Figure 19.
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Welcome to our 2nd BIO-
Boost Pitch 2 Scale online
session

Koy occount monogers (KAMS ) of the BIO-Boost project naw attar support to SMES working In the bloeconomy sector!
Wa will help you:

»  Accelerote their growth ond competitivenass in the bioccanomy sactor,

» Address spocific chafengas and bamiarns thot are hindanng thair success,

«  Doveiop new products and sandces that meat emerging market demaond,

» Eulid copocity and knowlodga In koy areas such as monogamant. inonce, markating, and technalogy,

«  Eulld strong networks and coliaborations with othar SMES resecrch nstitutions, ond stakeholdars i the sector

< Access funding ond resources 1o support ther growth and devalopmant

Wa ore now Inviting SMES to participate in this program by compiating 0 Selot questonnaire to kientify SMES that may benatit from our supgort
Furthermare. wa ore arganizing 2nd 850-Boost Pitch to soale online lon on 13th of 2023 for SMEs working In

 Automaticn

- A

» Technoiogy davelopment,
«  Process dovaiopmeant,

« Cther

You will be selected from the list of SMEs who completed this survey (click on it):

l:t 2 BIO-Boost

WANT TAILORED SUPPORT FOR
YOUR COMPANY?

COMPLETE A SURVEY

Figure 19: Invitation to 2nd Pitch2Scale online session

50



End of document

Funded by
the European Union




