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Executive Summary 

BIO-Boost work package 4 (WP4) covers the project's dissemination, communication and 

exploitation. WP4 has been coordinated by ITC, and all BIO-Boost partners have been committed to 

raising awareness, engaging external stakeholders and then disseminating and exploiting the project’s 

results. The overall objectives of the BIO-Boost project are to increase the latent potential of 

the participating innovation agencies, to learn from leading innovator regions, and to cement 

this knowledge and experience in the organisations, building and expanding networks, 

expanding the cooperation and enlarging the participation of more diverse innovation 

stakeholders and territories to existing successful initiatives in the bioeconomy, including agri-

food, forestry, bio-based chemicals, materials and products, and bioenergy. 

The core objective of WP4 was to disseminate the project's overall work and results in a 

structured manner to maximise its impact and outreach across key stakeholder groups during 

and after the project's completion. 

Based on the objectives of the Plan for communication, dissemination and exploitation 

strategy presented in D4.1, the defined communication and dissemination activities aim to 

enhance public awareness and ensure the involvement of targeted stakeholders to raise 

awareness of the project's objectives, activities and outcomes. 

This document has been prepared to report the communication, dissemination, and 

exploitation activities performed throughout the BIO-Boost project and to describe the means 

used to facilitate the spread of information and knowledge from the results created by the 

project among and beyond the consortium members. 

The main WP4 objectives were the following:  

• Regularly updating BIO-Boost website 

• Regularly publishing posts on BIO-Boost social media channels  

• Monitoring the project website and social media accounts 

• Preparation of promotional materials and visual identity 

• Organizing and implementing Funding webinars and workshops 

• Participating in different regional events and conferences at the national and 

European level 

• Organizing project events to raise the visibility of the project   

• Publishing in newsletters, national, regional, and European press  

• Coordinating partners for all these activities for better and more substantial 

involvement in dissemination and promotional activities  

 

A total of at least 770 organisations of all types, including 670 SMEs, start-ups etc., were 

expected to be directly contacted via the BIO-Boost actions, including for the 

Hackathons/Challenge events (160+), for innovation management and support services 

(300+), via the funding workshops in T4.3 (210) and for the final conference T4.5 (100 

policymakers etc.).  
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This final »D4.2 Dissemination & Communication Report« includes the dissemination and 

communication activities in the frames of WP4 of the BIO-Boost project from February 2023 

to the end of January 2025. It also summarises and analyses the achievements of the entire 

BIO-Boost project for dissemination and communication executed by the Consortium. 
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1 Introduction

This work package aimed to effectively communicate and disseminate the BIO-Boost project’s 

activities and outcomes throughout the project and beyond.  

The communication strategy focused on informing and demonstrating the societal, environmental and 

economic benefits generated by the project to audiences outside the core project target groups. This 

includes multipliers, namely scientists in the bioeconomy, bioeconomy SMEs & Strat-ups, Innovation 

agencies, clusters and BSOs, bioeconomy industry, EEN, policymakers, media, and also the general 

public., providing them with information for distribution to their clientele. This will be achieved by 

communicating tangible results and success stories from project activities and stimulating positive 

emotions through the demonstration of environmental improvement and commercial and societal 

added value generated. These communication activities complemented the dissemination activities 

discussed and maximised project impact while familiarising EU citizens with the EGD and social 

wellbeing.  

The dissemination and communication plan was ambitious, with several communication tools and 

tasks.  The Communication Strategy was designed to help the project partners communicate 

effectively to achieve the project`s core objectives.   

Every project needs a common and recognisable “communication language” that partners can use to 

interact with and communicate externally. WP4 produced a communication “CDE toolbox” uploaded 

on teams for that purpose, with the key instruments that build up the BIO-Boost identity (See Figure 

1). These elements are the foundation of all online and offline communication tools developed within 

the BIO-Boost project. Monitoring of the implementation of communication, dissemination and 

exploitation activities has already been presented in D4.1 

 

 

Figure 1: BIO-Boost CDE Toolbox – WP4 KPIs 

For this reason, ITC organised a WP4 workshop for the Consortium members to identify target 

audiences and organise reporting of WP4 activities. Figures 2 and 3 show direct and indirect identified 

target audiences. 
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Figure 2: BIO-Boost direct target groups 

 

 

Figure 3: BIO-Boost indirect target groups 
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2 Dissemination and communication tools and activities  

WP4 activities were performed from February 1, 2023, to January 31, 20234.  

This report presents and summarises all dissemination and communication activities done during the 

two years of the project duration. 

Figure 4 shows the list of communication channels. Each channel and its performance are described 

in detail below. 

 

 

Figure 4: BIO-Boost communication channels 
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2.1 C1: BIO-Boost Website 

The BIO-Boost website (https://bio-boost.eu/) serves as the primary interface for communication with 

the public and is regularly updated to provide essential information to visitors.  

The BIO-Boost website has been operational since April 2023 and is regularly updated by the 

webmaster. Project partners contribute to the content updates, ensuring the information remains 

current and relevant. 

It contains information about BIO-Boost's objectives and goals, project partners, proposed activities, 

news and events, workshops organised, and achieved results. The website also links to the BIO-Boost 

social media pages and contains contact details for WP4 leads and all KAMs. The webmaster will 

update the website regularly with input from partners.  

Website traffic is monitored using Google Analytics which provides data on users and their interactions 

with the site. 

 

 

Figure 5: BIO-Boost home page 

 

2.1.1 Website Measurements   

The BIO-Boost website has garnered significant attention, receiving 10.163 visitors and 25.660 page 

views. This indicates a substantial increase in web traffic, especially during events and newsletter 

releases.  

Website traffic is monitored using Google Analytics. These statistics provide detailed information 

about our website visitors' browsers, search engines, and most popular content (categorised by tags, 

categories, and authors). This data is invaluable for assessing the website's performance and user 

engagement. 

Data are collected monthly and provide information on user interactions with the site. For a better 

overview, the data are provided in Table 1 below. 

 

https://bio-boost.eu/
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Table 1: Number of visitors and page views 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The KPI for project website visits has not only been met but surpassed the expected KPI of 10,000 page 

visits. 

 

  

Number of visits to the project website 

Date Visitors Page Views 

February 2023 165 458 

March 2023 216 413 

April 2023 285 575 

May 2023 272 2124 

June 2023 309 792 

July 2023 257 522 

August 2023 452 1849 

September 2023 846 1148 

October 2023 383 834 

November 2023 399 882 

December 2023 281 637 

January 2024 524 1698 

February 2024 623 1589 

March 2024 609 1442 

April 2024 720 2330 

May 2024 1112 2365 

June 2024 958 1986 

July 2024 682 1605 

August 2024 195 478 

September 2024 154 338 

October 2024 165 361 

November 2024 144 228 

December 2024 114 227 

January 2025 298 779 

Total: 10163 25660 
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2.2 C2: Social Media 

BIO-Boost's social media channels aim to disseminate project updates, engage with a broader 

audience, and establish collaborations with related initiatives, especially in Bioeconomy sector. 

BIO-Boost's social media strategy was comprehensive, leveraging multiple platforms to reach a diverse 

audience. The project's consistent presence on these platforms ensured that its objectives, activities, 

and outcomes were widely known and had a lasting impact on the community.  

 

Hashtags that are being used are the following:  

#bioeconomy #circulareconomy #upcycling #agrifood #forestry #biobasedmaterials #bioenergy 

#innovation #ecosystem #studyvisits #staffexchanges #hackathons #wideningcountires #SMEs 

#startup #horizoneurope #globalchallenges #climateaction #diversification #ruralareas 

#ruraldevelopment #sustainability #sustainabledevelopment #sdgs #project #communication 

 

Table 2: Social Media Channels 

 

We gather monthly data on our followers and posts across all social channels. The data presented in 

Table 3 shows that the number of followers is increasing every month, which proves that the content 

we publish is interesting for our target audience.   

 

Table 3: Followers/subscribers on the social channels 

Social Media Channel Direct Link 

Twitter       https://twitter.com/ProjectBioboost/  

LinkedIn       https://www.linkedin.com/company/project-bioboost/  

Facebook      https://www.facebook.com/profile.php?id=100090093783480  

Followers/subscribers on social networks 

Date LinkedIn Twitter Facebook 

February 2023 92 6 8 

March 2023 25 3 1 

April 2023 14 2 2 

May 2023 8 1 0 

June 2023 5 1 1 

July 2023 10 1 0 

August 2023  10 0 0 

September 2023 20 4 0 

October 2023 10 0 0 

November 2023 12 0 1 

https://twitter.com/ProjectBioboost/
https://www.linkedin.com/company/project-bioboost/
https://www.facebook.com/profile.php?id=100090093783480
https://twitter.com/ProjectBioboost/
https://www.linkedin.com/company/project-bioboost/
https://www.facebook.com/profile.php?id=100090093783480
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Table 4: Number of posts on social channels 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

December 2023 0 0 0 

January 2024 35 5 2 

February 2024 3 0 0 

March 2024 42 4 4 

April 2024 26 1 1 

May 2024 18 0 2 

June 2024 22 0 1 

July 2024 17 0 0 

August 2024 9 1 0 

September 2024 16 0 1 

October 2024 13 0 0 

November 2024 8 0 0 

December 2024 10 -2 1 

January 2025 61 5 0 

Total:  486 27 25 

Posts on social networks 

Date LinkedIn Twitter Facebook 

February 2023 6 5 5 

March 2023 9 8 8 

April 2023 7 9 6 

May 2023 3 3 3 

June 2023 3 0 2 

July 2023 2 2 2 

August 2023  6 7 5 

September 2023 9 7 8 

October 2023 3 4 3 

November 2023 6 1 6 

December 2023 0 0 0 

January 2024 6 7 3 

February 2024 4 4 4 

March 2024 9 9 9 

April 2024 4 4 4 

May 2024 6 4 8 

June 2024 4 2 3 

July 2024 1 1 1 

August 2024 3 1 1 

September 2024 6 5 4 

October 2024 2 2 2 

November 2024 3 3 3 

December 2024 4 4 5 

January 2025 8 8 8 

Total: 114 100 103 
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BIO-Boost expectations were to deliver 90 posts, 6000 views and 500 shares, which means we 

surpassed the KPIs enormously. As can be seen in Table 4, we delivered more than 320 posts and 

reached 9356 views and 500+ shares.  

 

2.2.1 BIO-Boost LinkedIn page 

BIO-Boost's LinkedIn page serves as the project's primary professional networking platform. It is an 

effective tool for exploiting the project and promoting BIO-Boost results.  The platform targets 

potentially interested Innovation Agencies and SMEs working bioeconomy sector. 

The BIO-Boost project gained 486 followers and published 114 different posts.  

 

2.2.2 BIO-Boost Facebook page 

The BIO-Boost Facebook page showcases the human side of the project, including partners, events 
attended, and marketing materials. 
 
The page has achieved 25 followers and published 103 posts since the project's inception. 
 
 

2.2.3 BIO-Boost Twitter page 

The BIO-Boost Twitter account is used to establish collaborations with EU initiatives related to 

bioeconomy. 

The page has achieved 27 followers and published 100 posts since the project's inception. 
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2.3 C3: BIO-Boost Promotional Material and Visual Identity 

All materials and visual identity are available on BIO-Boost Media Hub: https://bio-boost.eu/media-

hub/  

 

2.3.1 Promotional Materials 

BIO-Boost LEAFLETS were created to support CDE and promotion activities. They displayed the 

project's main objectives and outputs and the benefits to SMEs, innovation agencies, clusters, and the 

business and innovation support community. 

 

 

Figure 6: Front and back side of BIO-Boost leaflet 

 

We were supposed to print 1,500 flyers, but only 1,050 were needed in the end. We printed them 

right before the events, and at the events, they ended up being left on the tables, thus we used them 

for forthcoming events. 

 

https://bio-boost.eu/media-hub/
https://bio-boost.eu/media-hub/
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Figure 7: Inside of the BIO-Boost leaflet 

 

The projects ROLL-UP and POSTERS were created for presentation at BIO-Boost`s meetings and 

regional events.  

Roll-ups are an essential visual tool for display at regional events, conferences, workshops, or similar 

events (staff exchange and study visits). They showcase general information on the project and its 

members. Roll-ups fit the visual identity style and reflect the website's style. 
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Figure 8: BIO-Boost roll-up 
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Figure 9: BIO-Boost poster 

 

2.3.2 Visual Identity 

The BIO-Boost LOGO is the project's symbol, the image that should unite all partners of the BIO-

Boost consortium. 
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Figure 10: BIO-Boost logo  

 

Templates for PowerPoint presentations, documents, and events/meetings reports were designed 

and shared on Microsoft Teams, to which all partners have access.  

The templates ensure a consistent and uniform way of reporting and presenting the BIO-Boost project 

internally and externally.   

 

 

Figure 11: BIO-Boost ppt template 
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Figure 12: BIO-Boost document template 

 

 

 

Figure 13: BIO-Boost event report template 
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2.4 C4: BIO-Boost Research & Innovation Funding Webinars and 

Workshops 

To increase the number of SMEs working with research and innovation funding, four BIO-Boost 

partners from widening countries, led by ITC, organised a series of three open online webinars—BIO-

Boost Research and Innovation Funding webinars and workshops. The webinars were open to all 

regions but primarily targeted SMEs from their regions and the wider East European region.  

The topics provisionally included EU (cascade) funds in general, available and forthcoming calls for 

proposals, and the possibility of consortium building. The WP leader, ITC, was responsible for setting 

the format and preparing the guidelines (see Annex 5 in D4.1), while UNIMOS, LIC, and OnTech 

implemented workshops. All partners were responsible for promoting funding webinars. 

Table 5 shows the performance of all three webinars. In total, 279 participants were involved, mainly 

SMEs and start-ups. More than 50+ concrete ideas for funding came from funding webinars, 

challenges and other innovation opportunities, which are evident in D.2.2 and D2.3. 

 

Table 5: BIO-Boost Research and innovation Funding webinars and workshops 

Project 
Partner 

Date Name of the event Description 

UNIMOS 02/02/2024 Research and 
innovation funding 
webinars and 
workshops  

BIO-Boost Funding webinars aim to 
maximise the impact of BIO-Boost´s 
results by providing information to 
SMEs and supporting organisations in 
innovation ecosystems. This webinar 
took place online on 02.02.24, and its 
goal was to provide access to additional 
investment and financing opportunities 
at the EU level.   
 
The focus is on the bioeconomy sector 
and themes of the Green Deal. 
Additionally, opportunities are sought 
for digital transformation based on the 
integration of digital technologies 
supporting the green transition. 99 
registered people eventually increased 
to 148 participants in the event. 
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Project 
Partner 

Date Name of the event Description 

LIC 04/04/2024 Funding opportunities 
for bioeconomy 
innovations & 
development  

BIO-Boost Funding webinars aim to 
maximise the impact of BIO-Boost´s 
results by providing information to 
SMEs and supporting organisations in 
innovation ecosystems. This webinar, 
which took place online on 04.04.24, 
provided access to additional 
investment and financing opportunities 
through several prominent European 
programs: EIC Accelerator, EIT Food, 
and EIT Digital. 
 
The Webinar reached 75 participants. 
 

 

 

  
 

 
 
 
 

OnTech 30/10/2024 Funding opportunities for 
bioeconomy innovations 
& development   

 

 

The webinar, which took place online 
on 30 October 2024, aimed to provide 
access to additional investment and 
financing opportunities through 
Cascade Fundings and its open calls, in 
the context of projects financed by 
European programmes.  
 
Funding Box, a consulting company, 
which specialises in the execution of 
European Union projects following the 
Cascade Funding structure, was invited 
to present three projects of this nature 
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Project 
Partner 

Date Name of the event Description 

 
 

 

 
 

with open calls: ARISE, TALOS and 
DAIEDGE.  
 
In addition, UNIMOS Foundation 
presented the possibilities of the 
project D2XCEL.  
 
Finally, Funding Box presented a brief 
overview of the key factors for success 
in cascade funding.  
 
The webinar reached 56 participants. 
 
 

 

 

 

2.5 C5: BIO-Boost Regional Events 

The BIO-Boost project planned for each partner to co-organise and actively participate in events, 

seminars, and workshops. BIO-Boost promoted the project at relevant business and innovation 

events, leveraging existing events with the right audience. It was planned to co-organize or attend at 

least eight events with at least 240 participants.  

The Consortium co-organised or attended 14 regional events, presenting and demonstrating project 

outcomes and activities with a specific SME focus. In contrast, some of those events had a policy and 

cross-fertilisation focus. The last fact is also the reason interim policy conferences were not needed.  

In total, regional events reached more than 3210 participants, amongst whom were more than 1044 

SMEs or start-ups, more than 315 participants from academia, more than 221 innovation agencies, 

clusters, or BSOs, 314 participants from big industry, more than 184 policymakers, 4 EEN 
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representatives, more than 27 representatives from media, and finally, more than 1093 

representatives from the general public. 

 

Table 6: BIO-Boost Regional events 

Project 
Partner 

Date Name of the event Description 

FBCD 13/04/2023 
Copenhagen, 
Denmark 

Innovation in 
biosolutions – 
Reaching the next 
level  

The event has focus on 
innovation in start-ups and 
SME’s. There is inspiration on 
how to scale up business 
through use of advisory boards, 
collaboration/sales to large 
companies and standardization 
of technology or boosting 
innovation through 
collaboration with DTU.  
 
The event reached 122 
participants in total. 
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Project 
Partner 

Date Name of the event Description 

 
 

 
 

CLIC 23/05/2023 
Helsinki, Finland 

CLIC Innovation’s 
Annual Seminar: 
Towards sustainable 
future solutions  

CLIC Innovation’s Annual 
Seminar was held physically at 
Grand Marina Congress Center 
in Helsinki on the 23rd of May 
2023 under the theme 
“Towards sustainable future 
solutions”. Sustainable 
solutions were shared and 
discussed around the three CLIC 
thematic focus areas: 
Bioeconomy, Circular Economy 
and Energy solutions. Each of 
the thematic sessions included 
opening words, three keynote 
speeches from industry and 
academia and a panel 
discussion. The discussions 
revolved around technology, 
business, regulation and people 
to support a systemic transition 
to bioeconomy, circular 
economy and sustainable 
energy systems.  
 
The event was closed with a 
networking session with the 
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Project 
Partner 

Date Name of the event Description 

 

 
 

possibility to visit a poster 
exhibition presenting CLIC 
projects and ecosystems, 
including BIO-Boost.  
 
The event reached 138 
participants in total. 
 

 
 
 
 

OnTech 27/06/2023 
Granada, Spain 

Pitching session at 
Confederacion 
Granadina 
Empresarios CGE  

 The BIO-Boost project 
organized a study visit and staff 
exchange in Granada, Spain, 
from 26 to 30 June 2023, 
bringing together various 
organizations focused on 
enhancing innovation in 
bioeconomy value chains. The 
event featured presentations 
from 8 different companies and 
institutions dedicated to 
strengthening innovation 
ecosystems and providing 
support to SMEs through 
international innovation 
consultancy.   
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Project 
Partner 

Date Name of the event Description 

 
 
 
 

   
 

 
Participating entities included 3 
SMEs: Athisa, Nazaries, and 
Soltel; 2 Universities: Univ. of 
Córdoba, Birmingham and the 
Electronics & Chemical Sensing 
Solutions Research Group of the 
Univ. of Granada; a Foundation: 
Fidesol; and a Digital Innovation 
Hub, DIH Air Andalusia.  
 
The event reached 17 
participants in total. 
 

 
 

CLIC 20/09/2023 
Helsinki, Finland 

4Recycling Nordic 
Forum: Towards 
sustainable solutions 
in replacing & recycling 
plastics  

4Recycling Nordic Forum – 
Towards sustainable solutions 
in replacing & recycling plastics 
– was organised on 20 
September 2023. This was the 
second time in ecosystem 
lifecycle when the event was 
organized. The event gained 46 
attendees from seven countries 
and 30 organisations. During 
the afternoon, there were 
presentations from various 
projects and companies.  
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Project 
Partner 

Date Name of the event Description 

 
 

 
 
 

The programme was divided 
into three thematic sections: 
Plastics recycling in the Nordics,  
Construction plastics and 
Industry talks. The underlying 
common theme behind the 
event reflected the objectives 
of the 4Recycling ecosystem 
itself: to solve the plastics 
challenge,  the use of plastics 
needs to be altogether reduced, 
coupled with finding alternative 
materials and enhancing 
circulation of currently existing 
plastics.  
 
The BIO-Boost consortium 
partners attended the event on-
site and the project was 
presented as part of the 
programme by the project 
coordinator Conny Hanghøj 
from Food and Bio Cluster 
Denmark. She gave an overview 
of the purpose and aims of the 
project, alongside with the 
activities and services provided 
to external industry 
stakeholders: notably, the 
cross-border key account 
management services with the 
Open Call and Pitch-to-scale 
online pitching sessions.  
 
The event was closed with a 
networking session with the 
possibility to visit a poster 
exhibition presenting CLIC and 
4Recycling ecosystem projects, 
including BIO-Boost.  
 
The event reached 85 
participants in total. 
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Project 
Partner 

Date Name of the event Description 

 

 
 

FBCD 26-27/09/2023 
Aarhus, Denmark 

Food & Bio Global 
Summit `23  

A two-day global summit to 
gather leading global clusters 
and their members being 
companies, universities, and 
other relevant stakeholders to 
discuss, get inspired, connect, 
interact, and face the 
challenges and collaborate on 
the solutions in the food and 
bioresource industry.  
 
In total, 175 participants 
attended the event. 
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Project 
Partner 

Date Name of the event Description 

 
 

 

 

UNIMOS 14-15/11/2023 
Warszawa, Poland 

13. Mazovia 
Development Forum  

The BIO-Boost regional event 

on November 14th, 2023, 

focused on the results of 

European funds on the 

development of Mazovia 

region. It served as a space 

gathering academia, industry, 

non-governmental 

organizations and other 
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Project 
Partner 

Date Name of the event Description 

 

 

innovation actors from Mazovia 

region.  

LIC 14/11/2023 
Vilnius, Lithuania 

Agrifood Forum 2023 – 
Unlocking Industry 5.0 
in Agrifood: The 
Cluster as Facilitators 

At the Agrifood Forum 2023 in 
Vilnius, Lithuania, Project BIO-
Boost partners led key 
discussions on redefining 
agriculture under the theme 
"Unlocking Industry 5.0 in 
Agrifood." Tautvydas Pipiras 
(LIC) moderated a session with 
contributions from Daniel 
Copot (ITC) and other experts, 
emphasising technology's role 
in empowering small farmers 
and ensuring a food-secure 
future. The Forum highlighted 
the need to understand 
farmers' needs, the importance 
of Digital Innovation Hub 
services, and the integration of 
bioeconomy principles for food 
safety. AgriFood Lithuania was 
praised for promoting safe, 
sustainable, innovative 
agricultural practices. 
 
In total, the event reached 250 
participants. 
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Project 
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Date Name of the event Description 

  
 
 

 
  

ETC 30/11/2023 
Murska Sobota, 
Slovenia 

Circular Economy for 
Farms and Food 
producers  

The BIO-Boost regional event 
on November 30, 2023, focused 
on Circular Economy for Farms 
and Food Producers, 
commenced with a welcome 
speech followed by Dr. Saša 
Strauss's theoretical insights 
into circular economy concepts 
in agriculture, emphasising 
sustainability pillars. Dr. Strauss 
from ITC Cluster further 
elucidated the challenges of 
waste food management and 
presented solutions, while KGZS 
MS discussed public tenders 
within CAP 2023-2027. Davorin 
Korpar from OPSEN d.o.o. 
delved into constructing 
photovoltaic power plants on 
farms. Participants then 
engaged in site visits to Green 
Point trans z.o.o. to understand 
short supply chains, biogas 
plant Nemščak for biogas 
production insights, and 
witnessed plant by-products 
utilisation with insects. Insect 
bioconversion was also 
introduced. Pre-registration 
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Project 
Partner 

Date Name of the event Description 

 

was mandatory, and attendees 
were reminded to bring the 
necessary documentation. The 
event aimed to educate and 
offer practical solutions for 
integrating circular bioeconomy 
principles in agriculture, 
promoting resource efficiency 
and sustainability throughout 
the supply chain.  
 
In total, 34 participants 
attended the event. 
 

 
 

B4C 19-21/03/2024 Bioeconomy Key 
Enabling Technologies 
Conference & 
Exhibition 2024 

BIOKET's core focus is on 
technologies and innovations 
that enhance the value of 
biomass, transforming it into 
valuable products that benefit a 
wide range of industries. 
BIOKET provides professionals, 
researchers, and industry 
leaders with a global platform 
to connect, exchange 
knowledge, and build 
sustainable business 
partnerships. By facilitating 
discussions and showcasing the 
latest advancements in biomass 
valorisation, BIOKET 
contributes to the growth and 
sustainability of the 
bioeconomy sector.   
 
BIO-Boost Partners attended 
the conference as part of the 
visit of Bioeconomy For Change 
Study Visit and staff exchange. 
They could experiment with 
networking opportunities and 
participate in the meetings and 
visits scheduled during the 
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event, allowing them to bring 
this experience to their 
respective cluster and 
networks.    
 
In total, the event reached 550 
participants. 
 

 
 

NCBR 14/05/2023 
Warsaw, Poland 

Polish Innovation 
Ecosystem - R&I 
networks, hubs, 
projects and financing 
instruments to support 
bioeconomy 
development 

NCBR presented a national 
report on Agriculture 4.0, 
highlighting the importance of 
synergies between various 
sectors. The visit also proved 
the importance of technology 
transfer in the future 
bioeconomy landscape, which 
might bring solutions to better 
competitiveness and support 
for disruptive technologies. The 
NUTRITECH program, the most 
prominent instrument 
supporting the bioeconomy, 
brought many interesting 
projects, but there is a need for 
better stimulation of 
international cooperation. The 
engagement of the SMEs and 
start-ups in the hackathon 
reaffirmed its determination of 
the Polish market to reduce the 
innovation gap in the EU.  
 
In total, 47 participants 
attended the event. 
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B4C 04-05/07/2024 
Beauvais, France  

24H OF BIOECONOMY 
FOR CHANGE 2024  

The 24H Bioeconomy For 
Change is the annual event for 
B4C cluster members. It allows 
for forging new professional 
networks in a pleasant, 
convivial atmosphere and 
facilitates proximity between 
cluster members.  
 
Starting on Thursday afternoon 
and ending on Friday at noon, 
the programme is divided into 
three key moments over 24 
hours: a plenary session with a 
series of pitches by large 
industries, start-ups, and 
students working in the 
bioeconomy, a cocktail 
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reception and evening with 
entertainment, and finally, a 
morning of b2b networking. 
 
The event reached 165 
participants in total. 
 

 
 

ITC 26/08/2024 
Gornja Radgona, 
Slovenia 
 

AGRA 2024: 62th   
International Fair of 
Agriculture and Food  

The AGRA Fair 2024, from 
August 24th to 29th in Gornja 
Radgona, Slovenia, was the 
62nd International Fair of 
Agriculture and Food. It is an 
influential hub for innovation, 
gathering industry leaders and 
promoting the latest 
advancements in agricultural 
technology. Exhibitors 
presented state-of-the-art 
agricultural and forestry 
machinery solutions, food 
processing equipment, and 
sustainable practices.  
 
Key Highlights for BIO-Boost:  
Networking: The event 
provided an exceptional 
platform for networking with 
industry professionals, 
showcasing Project BIO-Boost's 
contributions to the 
bioeconomy. It was also an 
ideal opportunity to engage 
with local SMEs, particularly 
those involved in farming, food 
production, and processing.  
Innovation Showcase: AGRA 
Fair is synonymous with cutting-
edge technology; this aligns 
with BIO-Boost's mission to 
advance bioeconomy 
innovations. Expect pioneer 
presentations on sustainable 
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construction, air conditioning 
techniques, packaging, and 
renewable energy.  
 
Strategic Connections: The DIH 
AGRIFOOD booth was the 
center for establishing 
meaningful partnerships. BIO-
Boost representatives met 
visitors interested in pushing 
the boundaries of agricultural 
innovation.  
 
Objectives for BIO-Boost:  
Promote Awareness: Highlight 
the importance of bioeconomy 
developments and the role of 
Project BIO-Boost in supporting 
this sector.  
Foster Collaborations: Engage 
with stakeholders at the DIH 
AGRIFOOD booth to explore 
synergies and inspire joint 
ventures that enhance 
bioeconomy endeavours.  
Expand Influence: Solidify 
relationships with industry 
leaders, leveraging AGRA Fair's 
global stage to influence the 
direction of future agricultural 
innovations.  
 
Attending the AGRA Fair 2024 
was a significant move to propel 
Project BIO-Boost's vision 
within the agricultural 
landscape. Embracing this 
opportunity enabled impactful 
dialogue, drove innovation, and 
empowered local SMEs with 
cutting-edge bioeconomy 
solutions.   
 
In total, 70+ participants visited 
the boot. 
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UNIMOS 15/10/2024 
Warszawa, Poland 

14. Mazovia 
Development Forum  

The BIO-Boost regional event, 
held on October 15th, 2024, 
was organised within the 14th 
edition of Mazovia 
Development Forum and 
focused on regional 
development, the 20th 
Anniversary of the EU in the 
European Union, and the 
exhibition of the regional 
potential of academia, industry, 
non-governmental 
organisations, and other 
innovation actors from the 
Mazovia region.   
 
During the event, the topic of 
the European Green Deal was 
discussed as Mazovia, a 
significant player on Poland's 
economic map, faces challenges 
related to introducing pro-
environmental solutions. The 
event simultaneously held 
discussion panels with high-
level authorities, and 
presentations and activities 
were held in partners´ 
dedicated zones.    
 
UNIMOS organised a dedicated 
zone to promote interproject 
collaboration and synergies 
between industry and science 
and served as an exhibition 
space to showcase several 
developments in the field of 
bioeconomy. Apart from 
getting insights and 
opportunities for SMEs and 
innovation ecosystems from 
BIO-Boost project, attendees 
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also had the opportunity to get 
to know solutions from feathers 
used for new agriculture 
products (UNLOCK), co-design 
bio and circular apple farms to 
co-design bioeconomy 
innovations in rural zones 
(SCALE-UP), get access to 
information about funding and 
international advisory 
opportunities (D2XCEL), learn 
about lessons learned from 
urban farming development 
(SUAVE), interconnections of 
innovation or food waste 
prevention initiatives (ROSETTA 
and PRECIOUS). Additionally, 
several matchmaking and 
networking introductions took 
place, and new collaboration 
linkages have been established. 
 
In total, 40+ participants 
attended the event. 
 

 
  

OnTech 19-21/11/2024 2nd AI Congress in the 
region of Andalusia 

Andalusia's II Artificial 
Intelligence Congress will be 
held in Granada, Spain. It has 
gathered over 1,500 
participants, an increase from 
last year's attendance. It also 
featured 70 companies as 
exhibitors and included 50 
speakers, highlighting its 
importance as a key platform 
for discussing advancements 
and applications in artificial 
intelligence.  
The Andalusian Regional 
Government and the University 
of Granada organised the event, 
collaborating with leading 

 
Organisation and Program:  
 
The II Artificial Intelligence Congress of Andalusia was organised 
over the course of 3 days, featuring a diverse program that 
includes:  
 
Keynote speeches: Renowned experts in AI delivered keynote 
addresses, providing insights into the current state of the art, 
emerging trends, and the future of AI.  
 
Parallel sessions and workshops: The congress hosted a series of 
parallel sessions and workshops, where participants could attend 
presentations, panel discussions—some of them organised by 
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Date Name of the event Description 

onTech Innovation—and interactive sessions on specific AI-
related topics.  
 
Poster presentations: Researchers and students could present 
their work through poster presentations, fostering discussions 
and collaborations.  
 
Networking opportunities: The congress included networking 
events, such as coffee breaks, lunches, and receptions, allowing 
participants to connect with peers, exchange ideas, and explore 
potential collaborations.  
 
Exhibition area: Leading companies and organisations in the AI 
ecosystem showcased their products, services, and solutions in 
a dedicated exhibition area, providing attendees with the 
chance to learn about the latest technological advancements. 
 
 

 
 

 

companies and research 
institutions in artificial 
intelligence.  
 
Participants:  
The congress attracted a 
diverse audience of 
researchers, academics, 
industry professionals, and 
policymakers from Andalusia, 
Spain, and internationally. Key 
participants included:  
  - Researchers and scientists: 
Experts in various subfields of 
artificial intelligence, such as 
machine learning, natural 
language processing, computer 
vision, and robotics.  
   - University professors and 
students: Faculty members and 
students from the University of 
Granada and other universities 
in Spain participated, 
showcasing their academic 
work and engaging in 
discussions.  
   - Industry representatives: 
Professionals from leading 
technology companies, 
startups, and organisations 
actively implementing AI 
solutions shared their 
experiences, challenges, and 
best practices.  
   - Policymakers and 
government officials: 
Representatives from the 
Regional Government and 
other public institutions 
attended to discuss the role of 
AI in shaping regional and 
national policies, as well as the 
regulatory frameworks and 
support mechanisms for AI 
development and adoption.  
   -Interested members of the 
public: The congress was open 
to the general public, allowing 
them to learn about the latest 
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advancements in AI and engage 
with the experts.  
 
In total, 1500+ participants 
attended the event. 
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2.6 C7: BIO-Boost Final Conference 

Lessons from the project were transferred to policymakers via all 14 regional events, presentations, 

direct communications and, primarily, via the Final BIO-Boost conference, organised physically in 

Brussels on 23 January at NCBR premises. The main idea of the conference was to reach 100+ 

policymakers and other interested stakeholders that are acting at the European level, share lessons 

learned at a regional and cross-regional level from interconnecting European innovation ecosystem 

and maximise the impact through liaising and transferring project results to support adapting policies 

towards green transition.  

BIO-Boost partners started to work on the final agenda two and half months before the event, but 

since there were some changes in the European Parliament, the final, updated and detailed Agenda 

was finalised only 2 weeks before the event gathering high-level policymakers and stakeholders 

responsible for shaping, developing and implementing bioeconomy in Europe. To boost the promotion 

and having in mind budgetary restrictions related to the high costs of publishing on Euroactive.com, 

WP4 lead invested in boosting the campaign on LinkedIn, and the results were impressive: We had 

70,397 impressions and 49,198 reach, which is divided into three ads (posts): two had just over 

17,000, and one had just over 15,000 reaches. These are unique reaches, so at least 15,000 people on 

LinkedIn saw the content. 

 

Table 7: Final BIO-Boost conference – The Future of Bioeconomy 

Project 

Partner 

Date Name of the event Description 

NCBR, 

UNIMOS 

23/01/2025 

Brussels, 

Belgium 

The Future of 

Bioeconomy – final 

conference  

This significant event gathered experts, 

policymakers, and innovation leaders to 

explore the evolving landscape of the 

Bioeconomy and the role of innovation 

agencies in its advancement.  

We discussed key directions in 

bioeconomy policies, emphasising 

sustainability, security, and 

inclusiveness. We also looked for 

answers to the challenges ahead of the 

Bioeconomy: What will the bioeconomy 

look like shortly? Should we expect 

changes and a new bioeconomy 

strategy? How is R&I boosting the 

Bioeconomy? Is the scaling-up and 

commercial approach in the 

Bioeconomy possible? What role might 

the European innovation ecosystem and 

European innovation agencies play in 

the Bioeconomy? How will it change 

under the newly formed European 
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Parliament and College of 

Commissioners?  

The exchange channel on bioeconomy 

policies and initiatives concluded with a 

discussion of the Bioeconomy's future in 

inclusiveness, food security, health 

security, economic security, energy 

security, and AI.  

The networking reception followed the 

event and showcased the bioeconomy 

initiatives.  

In total, 73 participants attended the 

event onsite; we expect the results to 

reach an additional 50+. 
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The final conference was also a space to boost EU-interproject synergies, as representatives of 

complementary projects like Brilian, UNLOCK, BioSoilutions and Biopyrania were invited to showcase 

their solutions, samples and developments. To reach +100 policymakers and broader stakeholders’ 

audiences, the organisers decided to prepare a dedicated content summarising the main lessons 

learned and experiences and distribute it to regional and European policymakers and stakeholders 

(networks, projects, chambers of commerce, academia, clusters, etc.), as well as entities working on 

EU-projects related to bioeconomy innovations in search for synergies. Additionally, European-wide 

platforms like Foodleap by Foodvalley publish final conference announcements and BIO-Boost lessons 

learned to reach wider audiences and communities from innovation ecosystems that work actively on 

bioeconomy innovations.  
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2.7 C8: Publications in Newspapers and Journals 

BIO-Boost partners published several articles in newspapers and journals at the local and regional 

levels and in relevant European-level publications and groups that target innovative SMEs and 

multipliers across Europe. Partners managed to publish 15 articles in different types of media. 

 

Table 8: Links to publications from CLIC, OnTech and UNIMOS 

 

Partner Direct Link to Publications 

CLIC 

https://mailchi.mp/ee017d43b627/clic-innovations-february-2023-

newsletter?e=[UNIQID]  

https://mailchi.mp/e39116ba3332/clic-innovations-june-2023-newsletter?e=[UNIQID]  

https://mailchi.mp/bd1ed16fdfb5/clic-innovations-august-2023-

newsletter?e=[UNIQID]  

https://mailchi.mp/9c3d3a6bde8e/clic-innovations-october-2023-

newsletter?e=[UNIQID]  

https://mailchi.mp/7e4b1d2255b2/clic-innovations-december-2023-

newsletter?e=[UNIQID]  

https://mailchi.mp/29ba2be0f94e/clic-innovations-february-2024-

newsletter?e=[UNIQID]  

https://mailchi.mp/2dfd5aadeada/clic-innovations-april-newsletter?e=[UNIQID]  

      

OnTech 

DOMCA recibe la visita del clúster de innovación BIO-BOOST 

onTech acoge en Granada el primer Intercambio de Personal en el marco del Proyecto 

Europeo BIO-Boost - OnTech Innovation 

Primer seminario web sobre financiación europea de BIO-Boost Project - OnTech 

Innovation 

Conferencia final del Proyecto Bio-Boost: «El Futuro de la Bioeconomía» - OnTech 

Innovation 

   

UNIMOS 

http://agrobiocluster.pl/1265/  

http://aquasmart.com.pl/?p=5057  

https://mailchi.mp/ee017d43b627/clic-innovations-february-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/ee017d43b627/clic-innovations-february-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/e39116ba3332/clic-innovations-june-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/bd1ed16fdfb5/clic-innovations-august-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/bd1ed16fdfb5/clic-innovations-august-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/9c3d3a6bde8e/clic-innovations-october-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/9c3d3a6bde8e/clic-innovations-october-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/7e4b1d2255b2/clic-innovations-december-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/7e4b1d2255b2/clic-innovations-december-2023-newsletter?e=%5bUNIQID
https://mailchi.mp/29ba2be0f94e/clic-innovations-february-2024-newsletter?e=%5bUNIQID
https://mailchi.mp/29ba2be0f94e/clic-innovations-february-2024-newsletter?e=%5bUNIQID
https://mailchi.mp/2dfd5aadeada/clic-innovations-april-newsletter?e=%5bUNIQID
https://www.domca.com/domca-bioboost-cluster-innovacion-europa/
https://www.ontechinnovation.com/blog/post/ontech-acoge-en-granada-el-primer-intercambio-de-personal-en-el-marco-del-proyecto-europeo-bio-boost
https://www.ontechinnovation.com/blog/post/ontech-acoge-en-granada-el-primer-intercambio-de-personal-en-el-marco-del-proyecto-europeo-bio-boost
https://www.ontechinnovation.com/blog/post/primer-seminario-web-sobre-financiacion-europea-de-bio-boost-project
https://www.ontechinnovation.com/blog/post/primer-seminario-web-sobre-financiacion-europea-de-bio-boost-project
https://ontechinnovation.com/eventos/evento/conferencia-final-del-proyecto-bio-boost-el-futuro-de-la-bioeconomia
https://ontechinnovation.com/eventos/evento/conferencia-final-del-proyecto-bio-boost-el-futuro-de-la-bioeconomia
http://agrobiocluster.pl/1265/
http://aquasmart.com.pl/?p=5057


D 4.2 Dissemination & Communication Report                                                                            

45 
 

 

Figure 14: Example of Article in Local Slovenian newspaper 

 

Publications in Euractive.com, EuroNews and EUagenda were too expensive for the budget. 
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2.8 Other activities 

Other essential activities not directly connected to WP4 were promoted within the BIO-Boost 

project. Figure 14 lists such activities. Below is a description of each activity.  

 

 

Figure 15: Other BIO-Boost activities to be promoted 

 

2.8.1 BIO-Boost Study Visits and Staff Exchanges 

BIO-Boost partners organised 8 Study visits during the project. Each of the partners provided a detailed 

explanation during the two-day workshop on the situation in their regions regarding innovation 

support, including a particular focus on financing and funding bioeconomy and digitalisation and on 

challenges faced. The partners will demonstrate successful support systems, funding and investment 

actions, networks, and programmes that have the potential for replication in other regions and 

identify which areas are of concern to their innovation ecosystem actors. The example of the 

promotion can be seen in Figure 16. 
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Figure 16: Study visit in Helsinki 

 

To develop more excellent skills among staff members, facilitate capacity building within innovation 

support, support the exchange of best practices, and strengthen working relations between partner 

organisations, BIO-Boost partners organised short-term staff exchanges for key staff to travel and 

work in other partner offices. Partners from widening countries attended several staff exchanges. The 

example of the promotion can be seen in Figure 17. 
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Figure 17: Staff exchange at OnTech, Spain 
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2.8.2 BIO-Boost Hackathons and Challenges 

The consortium executed eight challenge events, so-called Hackathons, for which ITC prepared 

marketing materials, including material for social media promotion. Figure 18 shows an example of 

the promotion. 

 

 

Figure 18: Example of marketing material for the 6th BIO-Boost Hackathon in Aarhus, Denmark 

 

 

2.8.3 BIO-Boost cross-border KAM activities 

SMEs were provided supplementary support in fields such as investment readiness, financing, IP, 

adaptation to standards, LCA, etc., from within the consortium and as referrals to external 

stakeholders/regional innovation ecosystems. For this reason, LIC decided to organise three series of 

online Pitch2Scale sessions. The invitation to Kam's support was published on the website and social 

media. An example of the promotion can be seen in Figure 19. 
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Figure 19: Invitation to 2nd Pitch2Scale online session 
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